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THIs little book repre-

sents the kind of guidance I desper-
ately needed when I began my ca-
reer. is the outcome of that need.
Could I myself have had such a book
as this years ago, how much easier
my way would have been, how much
faster my progress! Ernest Thomp-
son Seton in a two-line preface to
one of his nature books thus aptly

expresses my purpose: Because I
have known the torment of thirst I
would dig a well where others may
drink.” I can say with quiet cer-
tainty that you will ind much of
value, of absorbing interest in these
pages.

Do not think that I am so pre-
sumptuous as to lay claim outright
to all the erudition displayed here-
in: a debt to other craftsmen is ac-
knowledged for numerous ideas that
have become popular coin, as it
were, and pass from hand to hand.
These have been melted together In
my crucible, stamped with my image,
sent out again as my own. This I
am frank to admit.

It is especially recommended to
all display ecard men who have
trouble with 7Jlayout. One would
need to have a veritable encyclopedi-
cal head to carry therein all the
hour-gaining—nay minute-gaining—
lavouts here analyzed and presented.
The attempt has been to present al-
wavs a new IDEA, or the better
haﬁdling of an old one; not an ex-
hibit of grand, abstractly beautiful
creations, but definite, concrete ex-
amples. The planning and work
has all been done for you: you have
here a sorb of “stockpot” of cut and
dried lavouts that can be lifted
right -:}utf and put to work on your

accounts.

The theory itself should be care-
fullv. diligently studied. It !1;—.15 been
written out honestly and plainly, not

over the head of the beginner, not
fabricated with literary embroidery,
nor ‘four-dollar words.” A bit
wooden in spots, perhaps, for little
time has been spent on copy crafts-
manship ; but at least free from flap-
doodle, and from twaddie and froth.
T'he phraseology abrupt, not polish-
ed, but the aim has been to have
something in it—meat that you can
pick out; it is earnest, it is sincere;
it is plain and clear true-talk, a book
of inspiration, of stimulation. Every
word written from practical, hard,
even sometimes bitter experience;
for I am a worker at the bench my-
self, I think as a lettering man, I
speak the lettering man’s language;
therefore for him it should be a lu-
c¢id, highly readable treatise. Sprink-
led through the pages are many in-
teresting comments and personal ob-
servations which will help to keep
the book from being heavy, academ-
ic reading. To get the best benefit
from it, it should mnot be hastily
scanned over in a fitful, forgetful
manner, but read thoughtfully and
deliberately with concentrated study.
These pages will reveal a mine of
examples, suggestions and methods
that any shopman, large or small,
can apply to his business, to his
work with a degree of success limit-
ed only by his own initiative and
effort. : It is meant that this inspir-
ational, yet withal practical, volume
should be a direct incentive to get
up and get busy and get somewhere.
It is hoped that you may shut the
book a richer man, that it may prove
to vou to be a golden egg source of
profit. With this book, any letter-
ing man is completely equipped.
He can set up shop at once.

Trur AUTHOR
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DISPL;H' advertising is one
of the greatest commercial forces of
todav: and the display card, form-
t-rl}'h popularly known as “show
card.” is one of its most commonly
used forms. The primary purpose
5% this colorful factor in advertis-
inz art is to help sell goods or ideas,
whether thev be viands or violins,
varnishes or vaeations; to reach that
much-sought-after person, the man
in the street. The display card is
in itself a salesman, who talks to
everv customcr before he comes in-
to the store, and gives him the fav-
orable impression which he brings in
with him.

Practically every merchant these
days is mindful of the money mak-
ing value of good, colorful display
cards; of their importance as silent
salesmen in persuading, in prompt
ing the urge to buy, in tempting the
hesitant to act, often even better
than the attentive salesman behind
the counter; for it is a psychological
fact that people like to feel that
they have decided and bought with

out being induced to do so.

Gmd display cards
executed with

the selling idea in mind, by a work

man who fully realizes his responsi-
bilities and opportunities in a sales
making way, may save the merchant
many times what he has to pay the
lettering man. A medium sized card
in a furniture store on a side street
sold twenty-six sets of Bavarian
China dinnerware:; another card,
smaller yet, a half a dozen Victrolas
in a couple of days; a mere paper
sign with a pictorial of a young lady
in a remodeled fur coat with suit-
able selling copy. displaved from
third floor window so s to be seen
from the “Elevated.” was the means

of bringing in hundreds of dollars
of such work. These are incidents
from my own experience. Well
dressed. well made salesmen display
cards then, are an investment, not an
expense; but poorly made, tramp-
sort-of-fellow cards will lose busi-
ness for the merchant, and become
the most expensive sort of advertis-
ing.

DiSpIﬂ}? cards are

not a ready
made, or kept-in-stock product, but
must be made as required by the
artist workman. In his brushes and
paint lie unlimited possibilities. It
remains for him- only to mix grav
matter with them and to give them
concrete form. No two jobs arve
identical-—colors are numerous and
card stocks vary—types of letter le-
gion. Now, to make of the blank
card a “picture,” so to speak, ex-
pressing that imagination, that ar-
tistic craftsmanship, that capacity
for visualizing the message in letter-
ing into some sort of lettering de-

sign.

hen planned with

sound strate-
gy display cards may be used mere-
ly to create a sub-conscious impres-
sion, as when it is desired to sell
“exclusive, expensive goods in a
rarified atmosphere,” for creme de
la ereme, super de luxe merchandis-
ing; or they may be real talking
salesmen in the window, impressing
the shoppers favorably by their
freshness and sparkle, arousing the
mood for buying—in either -case,
salesmen who persuade the passerby
to become a passer-in.

W

® . o
If you haven’t Book One get at.
It may have just what you're hunt-
fﬂg’ f{}r,f
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Plate 36—Collection of modern layouts.
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N THE finer-type cards
orouped on this plate the modern
store may speak in a quiet, restrained
manner in the spirit of today. thus
really carry more conviction than

¥

the lavout with hysteric display,
o' -r_!-__-::.--.ikfr too loud and unconvineing.

_'1'5. -"rﬁr‘;jt H."Ii_"n.' H]l““t_ '-'!;;Efjﬁfff thllt_
must shout, I care not where nor
what it is. these dayvs; but contrast
the “Hev, You!” type of layout and
the explosive exelamation point oc-
casionally with the sober-talk con-
servative stvle, lest the reader’s buy-
ing impulses become too calloused.

With the congested, old-style lay-
out where the card was confused and
packed tightly with small stuff,
scrolls and involved effects, an et-
ficient mental appeal was almost im-
possible. With this newer modern
idea there is no unnecessary detail
anywhere. The message is put into
the shopper’s brain without confu-
sion. Realize that good taste, good
sense will give just as much fresh-
ness of expression—more so, than
the mad excesses and eccentricities
of the past few years with their top-
sy-turvy layouts and athletic letter-
Ing.

his group suggests
a use for

modern ruling that may be satisfac-
torily adapted on certain occasions.
The bands of rule create an effect
which fairly sparkles with life and
interest. This sort of card may be
used for a variety, and be repeated
with varying changes, from time to
time. “Change the stitch” occasion-
ally, to intrigue the passerby.

his type of layout
i1s particular-
ly suitable for use with the display
card printing machine. Coupled
with modernistic airbrush effects it
is doubly effective.

These machines arve of various
types. One, the Embrosograf, which
may be described, is a special form
of embossing press. It has tvpe,
dies and decorative material for pro-
ducing display cards in variety in
lots of one to 5000 in as manv as
five colors at one operation. The
machine is so simple to operate that
unskilled labor may be utilized.
However, the operative who arrang-
es the lavout must have more than
ever an orderly sense of proper de-

[ =

si1on.

-~

pecially  designed

metal card

holders are also sold which if not

too much divided into sections are

fairly good. To the free hand let-

terer cards made on these machines

may scem stiff in effect. It is per-

haps difficult to make a strong sale

type of card with them—an out-
standing smash effect.

HE mode of operat-
Ing 1s some-
what as follows: first the type or
dies that form the desired layout are
set up and placed face upward on
the bed of the press; next strips of
colored paper are laid on the vari-
ous words or lines which are to ap-
pear in those colors; last, the card-
board is placed face down on the
type and the lever pulled down, ap-
plving the pressure. On release, the
card is lifted out, loose bits of paper
brushed away, and the operation re-
peated for the next card. The em-
bossed effect of the letters gives a
clean-cut, raised effect that is very
attractive.

Have you a copy of “1000 Show
Card Layouts”?  Get the boolk;
study it—t’s fundamental ; it’s wcell
worth while; you mever have to un-
learn anything it tells you.
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Plate 37— Conservative—with modern ruling ldeas.
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WE’VE often seen a card

made on “doggy’ novelty stock, that
even with this advantage, and the
hest of colors, somehow didn’t “look
riocht.” You could feel it. but

el Cr
e,

couldn’t exactly tell what was wrong.
If vou could put that card in front
of vou to take apart, so to speak.

T

and examine with some care. or II
surface, vou would likelv find ‘ts
proportions off, too fat and squativ.
almost square, or other similar
trouble. In an effort to overcome
such fault, vou might push too far
in the other direction and the card
becomes too slim! It was, then, a
matter of proportion.

vou oot to digeing around below the

ood proportion has

been defined

simply as “a pleasing. harmonious
relationship between length and
breadth, between height and width.”
This element or principle is often
overlooked when we get enthusiastic
over some new tvpe of letter. or
some metallic or fancy background.

The oblong is more pleasing than
the square—that even a schoo'girl
can tell you. But why—I can’t
say, any more than perhaps she can
explain it—except that certain ra-
tios between the length of a rect-
angle and its width are pleasing.
It’s a scientific fact of some sort. too
deep for my small brain, I presume.

1 had a couple of expensive books on

this dynamic symmetry, vet still
it is dark and murk~ to me. The
Greeks used this secret in plann'ne
and building their beautiful temples ;
they called it the “Golden Section.”

f the card is fat

and squatty, and
must fit in a certain space or in a

frame. vou can make it more grace-
ful by a band on one side, narrow-
ng the main panel, or other scheme.
The death knell of the full sheet
(22x28) is about sounded, except as

a “‘sign card.” My practice has long
been to sneak a strip off the side
when it is used as an upright panel,
and other dodges to trick the eye
and make it seem narrower.

t seems to be in

tune with mod-
ernistic display art principles that
cards should be tall. TLong lines.
odd shapes and plenty of white
space are usually indicated. 'These
lonz narrow upright shapes offer the
d splay man a chance to be “differ-
ent ; where space is valuable and
stocky trims prevent and preclude
standard ha.f sheet and other cards
they are most advantageously used.
In such windows often the card is
converted into a hanging panel sign,
up above the merchandise; in this
case a neat light stock should be
plaved aga'nst a dark background.
or viee versa; or, the same long pro-
portioned card mav serie as a narrow
hor.zontal panel down close to the
plate glass on the floor of the win-
dow, and so not obscure the merch-
andise.

(The various principles used in
display card design—simplicity.
movement. balance, emphasis, spac-
ing. proportion, silhouette, tone, co!-
or. contrast—will be treated in fu-

ture issues, as space permits.)

°®°
Get awav from the o'd hackneved
colors.  Forget, if you can, the

words red, blue, green, yellow; thev
are commonized and have lost their
“kick”. Imagine instead the green
of jade; the blue of sapphires; the
red of rubies; the brown of mustard.
For mode n freshness touch up your
red with vio'et, vour blue with green,
or lighten it several notches with the
addition of white; touch up vour ve'-
low with brown: purplish-reds, red-
violets, b'uish violets, bluish greens,
greenish vellow—you have an oppor-
tunity to use these with telling effect
on special-coated wallboards.

reat
ment
that is
s0-Called

=i

o ol

------
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Plate 38—The extremely tall, narrow type of cards.
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irBRUSH : In fairness to the
sindent. likewise the many in small
FOWTIS or small stores who are not
fortunate in having this valuable
shop adjunct, I have evaded ex-
imples requiring airbrush. as such
readers would be unable to get the
#4911 value of the arrangement ideas.
in some sections the liquid carbonic
Tras drum necessitates a -“_g":fU d{}“‘]]
-;E.-v;_,-{':.ﬁit on the drum alone, in addi-
tion to cost of contents; this added
to cost of guage, tubing, colors, and
the airbrush itself. make a rather
expensive tool for its somewhat lim-

ited use.

gain, I have been

hesitant about

recommending the airbrush too
strongly, because of the danger that
the fledgling turned loose with it
before he had fully mastered his let-
tering. would be apt to succumb to
the temptation to use it as a smoke
secreen to camouflage his poor or me-
dioere workmanship. so spend the
rest of his days over in a corner of
the shop with a halo of airbrush
vapor about his head. This is little
overdrawn. Many an example have
[ seen which had the appearance of
having been treated by holding over
an old fashioned coal oil lamp flame
and smoked, so illy was it executed.
Many studio men never use it—
in fact are violently opposed to it;
that is a narrow viewpoint. But—
one must know just how to employ
it. Wrongly used it may be pretty
raw and gosh-awful; rightly used it
adds charm or punch to many an
otherwise mediocre card or display.
As, for instance, such effects as the
deepening of a dark background for
better setting off light clean-cut,
contrasting lettering. There are two
ways of lettering on this airbrush
mist: letter once, airbrush this heavi-
ly with color (that with shellac
base), then go over the lettering
again; or sketch the lettering in

e e e e

place with a white pencil, airbrush
till almost obliterated, then letter.
Heavily mottled stock, or some pat-
terned metallic papers—much used
—are often too distracting to make
good backgrounds for lettering, but
w.th this mist treatment they will
be very successtul.

A few delicate touches of air-
brush'ng on pale card stocks will re-
lieve flatness. A buff card has all
plain black lettering; on the displav
or price a vermilion highlight. The
background (card surface) may be
treated with soft blended effects of
green, blue. red. yellow and brown
airbrush vapor; thus very beautiful
as a fall effect.

The airbrush is much used in mod-
ernistic etfects. Several are shown
in the accompanying plate.

n paper sale

streamers where
extremely large lettering and large
price figures are used, these in blue,
dark green or vermilion, a bit of air-
brushing rightly applied on the let-
ter—mnever off—produces a pleasing-
ly softened, rounded or modeled et-
fect, hiding any streakiness or daub-
iness of paint. This, coupled with
a very fine line drop shadow, clean-
Iy done and well away from the let-
ter on the lower and lef* hand sides,
is still better. Only occasionally
should a letter or price figure be
sprayed on the lower and left hand
s’7des with the spray blending off
into the background; this was quite
generally the old practice, but be-
fogs the legibility of the letter, and
cheapens the job. to my notion, un-
less expertly done.

Cutting special stencils is apt to
prove 1mpractical except for large
quantities of cards. It is too slow.
We are in this business to make
money. Sometimes it may be feas-
ible, as for instance, the airbrushing,

after lettering, of holly leaves on
cards or paper streamers.

Pars
3lons

Plate 39—Modernistic airbrush treatments.
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IT seeMs almost unnecessary
to explain the working of the :a,ir—
brush. Popular priced “air paint-
ing” outfits are advertised to the
housewife in current periodicals, de-
signed to be attached to the vacuum
cleaner in some cases, for bronz-
ing radiators, for refinishing wicker
furniture; or to the householder him-
self for spray-painting the chicken
house, greasing his car, or inflating
his automobile tires! The principle
of these, as well as the higher type
we are discussing, simplified, is that
of a “‘glorified” fixatif sprayer—a
sort of syphon suction action.

The airbrush is held in position 1n
the hand in a manner very similar
to a common pencil. and the amount
of air pressure—likewise the spray-
ing liquid, which is carried in a small
cup or bottle—is regulated by a
little lever, or in some types a plung-
er, at the top. With a little prac-
tice one becomes quite expert. It
may be regulated to form the finest
line up to a broad vapor-like spray;
it may even be adjusted for spatter
work.

The liquid carbonic gas tank used
in soda fountains is very practical,
with this it will be necessary to have
a guage to regulate the pressure,
which should be kept at about 30
Ibs. I have used the portable hand
pump outfits that operate with a
bicycle-like pump, the old beer

- pumps, and different new types of

automatic electric air compressors,
and personally prefer the gas drum
as best for average use, always
ready, safe, foolproof, cheap, clean.

If shellac mixed colors are used,
there is necessity for keeping
the airbrush instrument absolutely
clean. Blow it out with alcohol—
“wet its whistle”—before commenc-
ing work, again after using. If this
is neglected, it will gum up, get in
deplorable shape and take ten to

thirty minutes to “thaw out.” The
shop gets in a turmoil; one suggests
“boiling it out” with live steam on
the radiator cock; another hustles
down to the janitor in the basement
for a bit of fine wire; meanwhile the
job waits. This alwavs seems to
happen when the shop is in a rush.
and the airbrush sorely needed.

Water-soluble colors (the vege-
table candy dyes in powder form
or the liquid cake colors are good for
this) must be put on only after the
card is completely lettered, as other-
wise they will rub up and off. The
ready mixed liquid colors using shel-
lac as a base, do not give this trouble.
Other powder airbrush colors, not
waterproof, put up in one ounce
metal cans—one ounce making one
gallon of color when mixed with
water or alcohol—are sold by the
supply houses. It is advisable to
soften or neutralize some of the col-
ors to tone down the rawness of the
aniline dye; as, the green, the red.
Some even use slipper dye, claiming
it much superior; it comes in multi-
tudinous colors.

When the airbrush is needed——
granted, that it may not be often—
it i1s needed very badly; nothing
will take its place. You know the
ancient saying that”—" For want of
a nail the horse shoe was lost, ete.”
The application is plain.

You have a St. Patrick’s Day
poster to make; shamrocks may be
airbrushed in all directions over the
background and thus save you a lot
of detailed brushwork. On in-be-
tween stocks as olive green, dull
navy blue, or other characterless col-
ors, or on fancy patterned or mot-
tled backgrounds, as mottled dark
greens apt to be “jumpy’—darken-
ing the background right where let-
tering goes, gives a splendid con-

trast. Let the airbrush help you
make money.
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Plate 40—A group of modern “landscape’ cards.
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_ N LARGE dt‘*pal‘til‘lﬁnt Etﬂl‘ﬂS; 8aman 1S one who
- B up on the ’steenth floor, over in the takes care of the window displays =
i ;i farthest corner, behind piles and and does the d'splay cards both. It
i

piles of boxes ot merchandise, three a2 combination man he is always kept
blocks from mowhere, there is gener- on his toes; crowded and pushed for

=)

o — — L S

$ al;y  partitioned off a little room time, and the cards often get poor . B
.E where the cardman does his work. and inadequate attention. He may ' -
i [He is usuaily up to his neck and get an unexpected order in the m:d- S 15 :
—— | sini ng faster under the load shov- dle of the morning to change all ® = _
(. cied on him. For every special sale, windows by three o’clock. If the :
in addition to the avalanche of small display man insists that he be goven ®
Y | cards, larger ones and cutout panels the window card copy early he can ' =
- nd shapes are executed to hang in manage to do the cards fair justice. |' :
the various departments; at such A poor card lowers the tone of the
times he may be forced to work late, trim, while conversely, a good card |

even all night, and over Sunday. Al- often improves an otherwise rather
ways, even during dead-level, norm- med ocre d splay.

=
¥ @
al periods, if some special be placed 3 -
on the bargain tables, up rushes the he  conscientious 4 e :
S manager of that department to him t combination Overhauled- fon
S for a price card to place over it or man should regard his windows from like New! Higus | K-
— by it. All window merchandise must an ensemble standpoint, working for s
be ticketed, and cards also made. a sort of “still life” grouping. The 145, ,
Just previous to sales, to save as card is placed to right or left, as 1 |
much time as possible, designs with needed, in such arrangement, to give ‘
the sale name may be made and proper balance. He should always
printed up 1n ]a-n*gf:: quantities, silk try, in pre]iminary planning of dis-
screen processing these in quantities Pplays, to visualize the card as a unit !
of some hundreds as needful. Then, in the finished effect, not as a sepa-
with this taken care of, during the rate piece. 3
rush it is a simple matter to dash in Instead of arranging the displas _ =
the Tettering. For the stvle of letter- and as an afterthought chucking the e — 5_— =
ing is generally the plainest—simply  card in Just anywhere a bit of space —:_'J_ﬂ_-*____},_“_—;;__‘_:;“: e
black lettering on white stock or ——

may be found, sometimes richt 1n
front of the main group, which is of
course generally wrong—its position e, W East Al . g
should be planned for in advance. - ' . 2% e
For it is as important in its way as |
the various articles being featured,
perhaps even more so. Thus the
display man has the advantage over
the professional studio man who at e T =
he department his bench cannot visualize the setting — B e e e
store shop has ©f the card he is asked to make; for |
been excellent training ground for IMstance the latter may make a very
countless men who have later gone Mice card but light in treatment,
gut and made good in general stu- WwWhen perhaps a dark card should |
~dios. One is here enabled to oet . have been indicated. S :
and a swing to his WﬂrkTe;;geii ) Plate 41—Cards featuring the sale Idea.
Piﬂk up many valuable practical pro- °®"
fessional short cuts.

with red prices; no time for involved
effects. Speed and accuracy are ne-
cessary. Often—I may say gen
erally—there is no time to pencil
lettering in and consequently one
must be accurate—“make haste
slowly,” to prevent time-consuming
mistakes.
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THERE are men, intellectual-
ly creative and artistic and full of
ambition, but emotionally perhaps
absolutely unfit for the competition,
the contest, the necessity for combat
in busines—to whom lettering and
design because of the broad nature
of the work and the artistic charac-
ter of it, appeal more than anything
else. For such, display card work
will be found a good vent for their
talents. The possibilities are great
as an occupation to the voung man
who will apply himself diligently.
Good men with clever Ideas are al-
ways at a premium.

Time was, when a fair letterer
who could arrange his lettering into
any mediocre layout rated as a
Grade A cardman; today a man to
grade such a rating must be well
grounded in advertising principles,
color psychology, and many other
angles. That old fashioned idea
that we still often see today, that
any card lettered in colors clapped
into a window constitutes a dis-
play card,—is “‘out.” Our once
humble trade is changing, forging
ahead, very rapidly. The “game” is
getting stiffer, and the requirements
now mecessary are going to cause
quite a mortality in the ranks in the
next several years. Only those who
keep keenly and mentally alert will
survive and “arrive.” One leader
in our field even proposes an exami-
nation for fitness—that the appli-
cant should measure up to a certain
standard before he be allowed to en-
gage in the work professionally.

No branch of the graphic arts has
so few real experts or masters of
the craft as display card work—this
I claim, in spite of the thousands
who are in it; yet so many think
themselves to be experts. They may
be good at layout design, but are
poor at lettering; may be good at

lettering but wretched in color and
layout. |

g

_-_-_-____.—__—_*-_—_____-

The saying is, that display card
men are generally disappointed art-
ists. Is this true? Of the thou-
sands a very great majority of them
are capable letterers, no doubt; any
number of them are competent to
work out an idea in color if the lay-
out be suggested to them, ready to
their hand; but how few really seem
to apply the basic principles of all
design, how few really show brains
sparkling with new, fresh Ideas.

The cardman is slowly, but sure-
ly, coming to a place in the sun;
he deserves it, for he is a specialist,
in his way. But he must keep up
with the best in advertising practice;
he must continually get new fresh

IDEAS.

It will be seen then, that here is
a field of labor that offers great op-
portunities to the young aspirant.
The work will be found intensely in-
teresting, a congenial employment
for those who care to make it so;
nothing about it need be humdrum.
True, there is no royal path to big
money in it; in fact, to some it may
oftentimes seem rough and stony;
but if one enjoys it, this work may
be made a source of steady income
even to the plodder.

When this trade began to break
off from its parent—sign painting—
and to become more specialized.,
there were a few pioneers, the fore-
most lettering men of experience of
the day, men who had been obliged
to get their own training from pillar
to post, leaders in the work, who
blazed a few trails as they traveled
on, made some mistakes perhaps;
but they kept on till now the path
has become more beaten, so much
so that the merest novice may walk
confidently up it, a bit laboriously
at first, it may be, but still sanguine
and sure of success in the end if he
but perseveres.

Plate 42— Peppy ideas for “music”’ cards.
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T]-IE BEGINNER must study.
(One ean’t have knowledge “pumped
into”" am. banish the thought. It
requires the most vigorous effort on
the student’s part. One must have
the patience to drili day after day
on fundamental principles of design
that underlie the making of good
One must study noon hours,

caras.
odd times. nights—

“The he'ghts by great men reached
and kept

Were not attained by sudden flight
But they, while their companions

slept

Were toiling upward in the night.”

To quote Knute Rockne, the great
football coach: “Get right down to
earth and dig; . . . have the charact-
er to drive yourself into mastering
new ideas and putting them into
play; . . . be willing to starb early
in the morning and work until late
at night if need be.”

“Keep it up and keep it up and
KEEP it up, until these various fun-
damentals become as natural and
subconscious as breathing.” Then,
im a rush, you don’t have to stop
and wonder what to do next when
the time comes for quick action.

Yﬂu can learn this
thing if you
will but concentrate on it, study it
to master every detail, do it over
and over and over, sweat over it
possibly—time will come when your
brain, your hand and its muscles will
function without conscious effort.
Be your own sternest critic. The
ability to criticize one’s se't, to
judge one’s own work in the detach-
ed, impartial way of an outsider, is
one of the rarest of human faculties.
Never make the same mistake twice.

Sit down now and then and have 2
serious conference with yourself,
Sketch a mental picture of what you
want to be, where you want to be,

ten or fifleen vears from now. You
can be that if vou're willing to pay
the price—if vou desire it strong
enough. We may be forced to hiteh
our wagon to some old cart horse if
no star is handy, but somehow, some
way always keep moving and ad-
vancing in the same direction.

Ym' may sav, ‘That’s
old precept

stuff, Martin! Think I'm going to
study my fool head off when I can’t
get paid for it here?” How do vou
know you won't? Perhaps you're
one who's making the mistake of
looking at himself through a mental
magnifying glass. Go ahead and
study harder, increase vour know-
ledge of your work, and your under-
standing of advertising principles,
and perhaps your chance will come.
You will increase vour own confi-
dence and self-respect very consider-
ably—and quite possibly your wag-
es as well.

You may be deficient in some
way; if you are, be honest and admit
it. Prop up a book before you on
the bench, and utilize what spare
minutes you can. I am not accusing
vou of a lack of intelligence, but
with this intelligence must go a cer-
bain amount of plodding patience
and practice. Master about three
good letter styles, and one set of
figures, becoming as perfect as pos-
sible in them; then layouts. Daily
discipline and practice and study of
layouts and letter will soon make
you expert.

Be prepared. Plan
with know-

ledge. Study the ideas and methods
of others. Never become complac-
ent. Cultivate and keep your facul-
ty of self-criticism.

R;E‘L]Ul:'tr'
B3O Vialye

Plate 43—Layouts suitable for radio cepy.
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Tcm orTEN the over-confi-
dent beginner, possessing a hatful
of mere tricks, would fain dodge the
labor of long study, hang out a
shingle and produce forthwith. Such
a one. however, must realize that
there are fundamental principles to
be mastered first; principles which
underlie all phases of the work, prin-

ciples often hard to define, to re-
duce to rule; some, in fact. which a
man has to sense for himself.

It may look easy to the novice the
way the old-timer dashes off a per-
feet creation apparently without ef-
fort; but doubtless the expert has
gone through a long period of train-
ing, and is now really following
these principles and rules whether
he realizes it or not.

MICHEL JacoBs in
his “Art of

Composition” (an application of dy-
namic symmetry) expresses this,
perhaps better than I could:

“One often hears of artists who
refuse to be guided by any law or
rule of science and who consider
that they are a law in themselves.
- . . They are absorbing from others,
I might even say copying, perhaps
subconsciously, but they themselves

would be the first to deny this accu-
sation.

(N

. - . Others often make a great
success in their youth through their
inherent talent, but in later life fal]
back in the march of progress on
account of their lack of early train-
ing and absorbed knowledge.

“Painting and drawing have been
taught since the days of Ancient
Greece by what is known as feeling.,
This is all very well, provided that
a sound knowledge of construction,
of color, of perspective, and of com-
position, all based on nature’s law,
has been learned and absorbed be-
fore ‘feeling’ is permitted to be ex-
pressed. Above all, this knowledge,

this foundation, must be a part ot
the artists” subconscious self, so that
he does not have to think of rules
or methods when he is painting. It
he has not assimilated this know-
ledge, his work will become stilted.
mannered. lacking in charm, spon-
taneity. and ‘feeling’.”

The indefatigable
worker who has
trained himself to think in terms of
advertising, may be able in time.
seemingly without rules, vet without
monotony—ifrom somewhere back in
his head, like sleight o’hand,—to dig
out his manifold ideas and put them
onto cardboard with color. His
brain has been likened to “the ma-
gician’s top hat, into which he has
put all manner of things only to
take out a store of altogether surpris-
ing things altogether transformed.”
But one can’t get something out of
his head “unless he has first put
something there.” (Italics here are
indispensable.)

For the one craftsman who realiy
knows his stuff, there are, alas! onlv
too many who are undeniably incon:-
petent; for the expert workman who
really turns out honest-to-goodness
advertising, there are many who arc
just fiddlers in the work, who got in-
to the “game,” because they always
“kinda liked to paint letters.” These
are the fellows who put gray hairs
in the merchant’s head. (Is it a
“game,” a business, or an art? Not

a game, that’s sure. A business and
art, ves.)

1000 Showecard Layouts”’—the
most practical book published. by
the most practical man in the trade.
'_The principles and theorv of mak-
'ng  show cards, advertising hints
for your business. color ideas of all
sorts, examples by the thousand—
—all in one compact volume. We!l

worth $25 to any card writer or sign
man.,

LA e o —

qﬂu {an
have
ieliet

Keep step
with Fashion!

TS
smark

All-Electnic

MILLER

"{” Jﬂ“f:f?""“- VNS Uniy & o sefl ot
"g"f}f’*""‘-’f-’-:wf— ' 5 : iz M unresrd-

w el
o
REALLY
GOOD {

I Cgiar |
SERVICE! _ &

-
iy, i e il

Plate 44—Uncommon effects for your accounts.
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DISPLAI card lettering at first.
seems so simple, so easy to learn;
and indeed it is—to him who
has the determination to patiently
and methodically study and con-
stantly strive! 'There is no magic
formula for converting suddeniy and
certainly a fledgling into a topnotch-

er. But there are sound principles
d some few tricks that mastered,
wiil help any conscientious student
who seeks to improve his work to
turn out better selling display cards.
Ihese we shall endeavor to search
out and learn.

TN
'l'_]-JJ.

Sir Joshua Revnolds, the famous
artist and portrait painter, said of
his own art that it was perhaps “no
more mysterious or difficult to learn
than soap boiling.” What then about
display cards! If we would cease
to regard it as such a mysterious
“art”, and apply ourselves to it with
diligence, I believe it would lose its
seeming difficulty. To illustrate the
case with which we might master it
if we would only resolve to do so;
there is a case of a certain old man
of more than sixty vears of age,
who learns a new trade each year,
and becomes skillful at it. Another
man calmly set out to study law,
was admitted to the bar, and made
money in his new profession, after
he was seventy years old!

Sir Edwin Arnold once desired
to send a correspondent to repre-
sent his newspaper in the Russo-
Turkish war of 1876 the young man
demurred, saying he had no know-
ledge of the Turkish language. Arn-
old assured him that this difficulty
could easily be overcome, as he him-
self would teach him in the two
weeks before he was to leaye. The
would-be correspondent expressed
surprise that Arnold knew Turkish,

“I do not”, said Arnold. “but I wil]

in three days’ time; return to me

then.”

Thereupon Arnold immediately
purchased all the books that could
be found on that subject, dull and
musty though they were, and written
many yvears before, read through
their contents that night, and the
next morning wrote “Arpold’s Turk-
ish Grammar.” He rushed this book
through the press (It soon became
the standard work on that subject)
and with its help the correspondent

learned the Turkish language.

Eui HAT can be more strik-

Ing or simple than the silhouette,
used on a display card? Pictured
possibly against a vividly colored or
mottled background, which helps to
tone down the deadness of the mass-

-

est  This sharply defined treatment
executed in solid color never fails to
attract the eye. The silhouette seems

casy, but really calls for careful

drawing and some Ingenuity—in a
figure, at least, to show any expres-

sion.  Of course details are to be
avoided—only a touch or so of white
to lighten up the figure being al-
lowed. As suggested, sometimes the
mottled or other finish background is
successtul as a change from the se-
verely plain board; as, “Spanish
Room”, a mottled, “cloud”, or “shad-
ow-leaf” pink card stock with cut-
out panel of white, the figures and
edge to panel in maroon. The “Ser-
vice” card may have black or.mid-
night blue silhouette with “Martin”
in brightest light green, “Orchestra
Silhouette” is light bright blue, up-
per part white. Light blue, bright
green,  vermilion  silhouette—any-
thing but black! The piano silhou-
ette of course, cut out; and so on.
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Plate 45—Silhouette treatment in cardwork.
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I:a.f Wm. Hugh Gordon’s “Let-
terine for Commercial Purposes 1is
a pa;agraph or two that may be re-
vamped or shortened—not to destrey
the thought, however-—and it is sug
gested that this be lettered on an
attractive card, and framed or passe
partouted neatly to hang in the
office of the studio:

“In no sense is sign painting al-
lied with show card writing. The
basic principles are totally unlike.
A copper or steel plate engraver
may not do the work of a lithograph-
er or printer; nor a locomotive en-
gineer that of a marine engincer.
Just so is a show card writer no!
a sign painter. Their methods are
entirelv different, otherwise than
that both trades make use of brush-
es and the same alphabet.”

Make no attempt
to work like a
sign painter—try for individuality
as a display card artist. Take for
instance, the question of paper signs.
I make the statement that practical-
ly any effect that may be produced
on cardboard may be duplicated
(though mnot always economically)
on paper. Many seem to think that
“Egyptian” lettering, in black, blue,
red, on white paper, are all that are
permissible. Not so. Never attempt
the sign painters’ technique. Rath-
er, avoid it. Your whole conception
of paper work may be changed if you
seriously realize and practice this.

Again, from a source
now forgot-

ten and hence which cannot here be
acknowledged (was it an old “Signs
- of the Times”?), was this thought,
worthy also to be framed:
“Imagine a man hurrying to catch
a train. You want his help. You
must get his attention, stop him,
hold him until you get your messag:
out, and persuade him to help you,

all in the shortest space of time.
You would indulge in no fancy [fid-
dle-faddle} under those conditions.”

Or yet another, shorter, slogan.
“Dare to be Different!”

!T is very doubtful if we will
ever lean very heavily on pictorial
work, even in the modern studio,
much expert opinion to the contrary.
Time consuming effort spent in
drawing pictures and such effects,
knocks the profits cold. However.
with a concern engaged in cutouit dis-
play or background work, pictorial
jobs are unavoidable; oftentimes
every other order will call for some-
thing of this nature. Especially
does each season of the year call for
suitable decoration or design to pro-
vide the proper atmosphere. The
display firm may be unable to pay
the salary of a high grade pictorial
artist. How to handle such order:?

Unless the cardman has an ac-
quired or native dexterity of hand
for pictorial work, it is best to use
the “magic black box” of a project-
or; or even the pantograph instru-
ment, or the old method—the
squared-line way of enlarging. Of
these, of course the projector is best.
These will all be discussed in future
issues and fully explained.

(Several words about the plate: If
the tie card is large enough, the act-
ual tie is run through as shown;
“back” of the girl graduate’s head
the panel is cutout and left open;
the “Costume Jewelry” card has
holes punched and the actual neck-
lace clasped into place. These are all
newspaper illustrations, incidental-

ly.)
o @ °
Color? Consult your “1000 Show
Card Layouts” (by that fellow Mar-

tin). There they’re all indexed even
—for quick reference.

Plate 46—The use of simple illustrations.
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REG:‘;RDI}TG the use of
comic or semi-comic illustrations as
exemplified in this plate, let me
quote from an article in “Display
World,” Feb. '29. This was spok-
en of utility displays—particulariy
those as used bv gas companies, but
it is equally applicable here and
has a direct bearing on our thought:

“By implanting a thought of con-
venient service in a person's mind in
a very amusing manner, the gas dis-
playman goes a long way toward
'jaltirllaateEj\' making another consumer
for his company.

hose words “a
VETy amusing

manner are very doubtful advice, is
my personal opinion. Most adver-
tising experts agree that humor in
advertising is dangerous. A lighter
treatment of a heavy subject usual-
ly burdened with overmuch technical
dry-as-dustness, a subtle touch of
wit—possibly. But what is humor
anyway: Laughing at someone or
something else, generally, isn’t it?
Be careful not to smash corns. Pleas-
antry—smiling faces—vyes; but
don’t let this tend toward ridicule,
or the ridiculous itself.

It is the easiest of
matters to at-

tract attention in a “very amusing

manner,” but—will it help to sell
the goods—the service? If not,
away with it. Your store’s class of
trade it is desired to reach, must be
considered. ~ Some neighborhoods
might react very favorably to a
touch of this. But—Iet it be repeat-
ed—be very careful of humor lest
it descend into buffoonery. Consult,
not your own inclination—but your
trade.

Too much of what one has termed
“damned dignity” is suffocating.
George Ade said “Nothing is more

dignified than a corpse!” No need
to put on a clown suit, however,
and turn “cartwheels”,—No |

Tﬂ the displayman

who can handle
it rightly, these cut-out figures on
the next page hold a suggestion to
develop new, regular business. Such
a figure may be cut out in very large
size, and a slotted panel space left
for a removable card, which is to
be changed at frequent intervals.
When the display gets stale, produce
a new figure. Route these around
from one neighborhood to another.
renting out for a stated sum week-
ly. The panel card, which is to be
slipped into place, or thumbtacked on
merely—may call for an additional
charge. Use such ideas as those
shown here, or figures resembling
Mutt and Jeff; or a Katzenjammer
Kid with arm upraised or extended
to display a gigantic wrist watch: a
bathing beauty; a fat man perspir-
ing; a very small negro on an ex-
tremely long-legged, long-eared
mule ; etc., making sure always that
your figure has some tie-up with the
merchant’s message.

I repeat—"“snappy comic stuff’’ is
dangerous; it must be well tied-up
with the merchandise, using shrewd-
ly prepared copy, or it is wasteful.
If well handled by one adept at its
execution, a sales proposition of a
weekly pictured card or picture ban-
Ner service may go over.

o ® -

The writer of these lines is not
an artist—never pretended to be—
hates pictorial jobs; yet makes the
statement that any brush pusher.,
any lettering man, should with pro-
jector or other scheme, be able to
fake such effects as here, not one on

these several pages being an original
drawing.

[Real ballyhoo ~good showmansh D~
s alright:; but beware of too
obvious attempts to be merely

funny, Adverse comment
—and negative
\SNAPDY” / reaction my

COMIC result
STUFF,

Plate 47— Cartoon figures with cutout cards.




-
e

i e
157 s s WS il
- el - - - "

= -__".". ,;...':-._‘-q,_u--.:.._—;_.:'x i TR -

o
T et il i e
-}-l - e -
D e o

it | ]1.‘-

= “ia=R
T
i

e
= = g

. I T Ty
e

oAl g

= - : e L -._u._-.- -—n.-.a-\...‘i Bl ""-ﬁ--ﬁ-- = -

H e g i) o e 3

= i-_.‘,-.:'_'—.-'-'l-t F:-‘.-JH;":‘":‘FM"":.I':"

el s —\.--",.._H_.-‘.._...\,_\_'_F_._: e e

e, e e - L

-
-

ey e T .

e o

martins 1Dcas

THIS series of books would
not be complete without some consid-
eration of posters, which the display
card man is frequently called upon
to design and produce, yet the sub-
ject is so extensive that space will
allow me to give little more than a
summary of the more important

principles.
o other medium
known can g.ve

the maximum, instantaneous publici-
ty that may be accompiished by
posters. Theyv are understandable
by the toddler or the aged, the illit-
erate or the scholar, by every person
in a community. by every race under
the sun whether thev be able to read
or not. The poster need not have a
single word on it; it will be under-
stood. It is one of the most power-
ful of modern advertising forces.

It is doubtful whether the hostili-
tv to outdoor publicity, evidenced
by drastic legislation in many quar-
ters, will ever succeed to any great
degree. once the people see their
“art gallery”’—the really clean.
cheerful advertising—being banish-
ed. As for the indoor type of post-
er, there has been agitation before
anent this problem; I recall an in-
stance long ago in New York City,
the drive being directed specifically
against street car cards or posters:
it ended in hot air and smoke. Again,
in Paris the authorities even went
to the trouble and expense to cover
the billboards with reproductions of
a painting of some saint to down the
“sordid commercialism” of the post-
ers; result—the intense merriment
of all Paris at the efforts, and a re-
turn to the colorful advertising.

|1:1 the scheme of
modern merch-
andising pictorially aided propa-
ganda in the form of window posters
1s coming to the front, is being more

and more required as the various po-
tential users of this medium begin
to realize its value. The quiet, s1ih-
ordinate “soft pedal” announcement
card does not speak with strong or
persuasive enough voice in these

hurrying times.

The furniture store posters agree-
ably bidding us “Beautify Your
Home ;" the department store type
with “March Sale of Silks”: “Bar-
gain Thursday”; or other message;
the travel poster with its suggestive
means of locomotion or places to be
visited; and many other posters of
like nature, may Le tremendously ef-
fective if designed with simplicity
and strong color contrasts; may be
attractive color spots in the window
that will help to fix in the memory
the message to be conveyed.

!11 publicity of this

nature the less
lettering used, the better. Where it
is imperative that much be used it
may be so arranged as to eliminate
any crowded effect; sometimes for
example, concentrating and yet em-
phasizing the copy by placing it on
2 panel of dark or light as the back-
ground dictates. The lettering is
the sales argument and a “neutral
zone should be left about it as
much as can be to set it off, hence
often a need of such device as a
panel.

t is predicted by

those in a posi-
tion to know, that the next few years
or decade will show tremendous
strides in this form of “new” pub-
licity. Poster work is still in its in-
fancy; a great opportunity in this
field awaits the artist with ambition.
I envy the young man who has an
aptitude for, and has chosen this

field. There is no limit to what he
may do.
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Plate 48—A simple poster shown in detail.
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THE POSTER 1s an aggres-
sive publicity, going right to the
people, as it were, while other ad-
vertisng mediums, as the printed
page, must generally be purchased
and carried away for quieter, detailed
perusal or inspection. The poster
beholder is in motion—generally
fast motion these days; the periodi-
cal reader is at rest. Hence the
poster must work fast; be capable ot
being seen in a flash; must shout,
and agreeably; be simple.

Men are moved through emotions
and mind, through hearts and
thought and instincts; through hung-
er, affection of various sorts, ambi-
tion, bodily comfort, cleanliness, cur-
iosity, play or sport, humor, hospi-
tality, domesticity. love of ornamen-
tation, and many other stimuli.

There are posters
for books, medi-
cines, slippers, hats, clothing, food;
for autos, radios, machinery, office
appliances; posters for department
stores, benevolences, travel, hotels;
for jewelry, cigars, for industrial
plants, for art exhibitions, for banks.
To simplify. they may be divided
into two broad general groups: Com-
mercial, which aim to secure sales
and profits, and to influence the pub-
lic to this end; and Non-commercial,
which aim to secure public mass ac-
tion, as in giving to charity, to se-
cure reforms, and what not. Be-
vond these sketchy classifications
1s not room to go further here and
elaborate.

UTHER forms of adver-

‘tising closely
akin to posters are car cards, book
wrappers, poster stamps, even book-
let covers. Take for example book
wrappers; the modern book jacket
generally may be considered as post-
er design; although it may be made

primarily to protect the cover from
dust and handling by prospective
buyers, nevertheless color and poster
design have made it equally effective
as a selling medium to snare the pur-
chaser. Poster stamps also are in
reality miniature posters: to be clev-
er eye-catchers the leading facts or
details must be easily discernible
without straining. Car cards mav
stand more detail, sometimes even
statisties; but it should be kept in
mind even here that these designs
are to be seen often at extreme side
angles, and therefore should be held

to rather broad poster treatemnt.

The student should

tfamiliarize
himselt with every phase of the post-
er field, from poster stamps to out-
door bulletins. Ior occasionally the
display card letterer will be called
on to design miniature poster bulle-
tins to scale; he must then know the
standard sizes for these; likewise
such points as just how the sheets
for lithograph posters are cut. For
example, if these latter are for out-
side use and to be composed of sec-
tions, he must be very careful to
keep lettering or faces or such de-
tails from coming where junctures
of sheets occur, for printers vary the
hue accidentally on the different
sections and the effect desired may
be nullified. There are things which
seem to be outside the scope of post-

er study, but are, however, necessary
to know.

(T'he poster illustrations shown
are “cribbed” from warious sources:
the town-crier from the German, the
two figures in evening dress from an
English poster, as I remember; ete.
thank you!)

et

——— | — =

Plate 49—Posters such as card studios must design.
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IrRST, foremost, primarily,
and all the time, the poster is a piece
of salesmanship; it must sell goods.
Never lose sight of that. The state-
ment is strongly emphasized that the
good and successful commercial post-
er will invariably—must contain
sound basic advertising principles.

To illustrate the importance of a
study of advertising. of psychology
even, may be cited the case recently
detailed in a current periodical of
a son destined to follow in his fath-
er's footsteps as a manager of men
in a great industrial organization,
who chose to go through yvears of
surgery study and practice in order
that he might gain a closer know-
ledge of men, of how they were put
together, of how their minds func-
tioned, and so be able to apply that
knowledge to his father’s enterprise.
So also should the poster student go
into the underlying principles that
make for good and sound salesman-
ship, that he may most effectively
apply these with his draughtsman-
ship and artistic ability. Omnly on
such a basis may lasting success be
built.

Many artists seem to act on the
theory that the public are more or
less feeble minded and all that is
necessary is to show a huge head in
the theatrical lobby, or a broad grin
on a man’s face, and they will push
and crowd in to the play, or rush
off to buy that particular plaster.
They give no reason why, no sugges-
tion as to why the advertiser’s goods
should be bought.

Mere pictures of bottles or pack-
ages on the poster will not convince:
endeavor to suggest the difference
in flavor, in health-giving virtue or
whatever it may be. The man on
the street or the highway is not in-
terested the slightest particle in that

bottle or package, but in what it wil]
do for him—ah, there’s the point!
The man on the street, in the auto.
is intent on his own pursuits and
doesn’t care two cents about the ad-
vertiser’s warehouses full of goods:;
he must be subtly persuaded that
he has a want that only that thing
advertised can fulfill. L

The advertiser should give vou
the idea he wishes to express; now
with your knowledge of design vou
are to transmit his idea on to card-
board, by means of color and draw-
ing, by line and mass, to create an
impression that will move the minds
of men or loosen up their pocket
books, according to the purpose in-
tended. So as a necessary prelimi-
nary, first have a clear notion in vour
mind as to the eventual purpose—
understand. grasp the sellng idea
vour client has, before you commence
and work these ideas into good de-
sign.

By accidental chance the veriest
tyro occasionally evolves a good com-
position, but the professional with
sound basic knowledge produces ac-
ceptable commercial work almost as
everyday routine. Often the merch-
ant who demands the most expert
aid in processes relating to his busi-
ness, who discreetly refrains from
interfering with these trained ex-
perts in their work, in the studio de-
mands that his own amateur notions
be literally carried out, then is dis-
satisfied because his poster does not
sell goods. Again, the shoe is on the
other foot: the advertiser who will
not dream of letting an amateur
plumber tinker with his expensive
bathroom fixtures, wastefuly and
dangerously allows any Tom, Dick
or Harry amateur artist, the lowest
bidder perhaps, to tinker with his
advertising.
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THE first step in making
a poster, before the mind or imag-
ination of the man on the street can
be appealed to, is to ~attract by
means of a pleasing or striking de-
sign. This imagination of his will
not be stirred by photographs, and
such realistic mediums, as strongly
(if at all) as by suggestive design.
This seems about the best reason
our new modernism has for being.

The imitative realistic poster of
a short decade ago (it still persists
to some degree) is out of date and
antiquated in this fast-moving, fast-
changing age; the modern poster is,
in the main, good; but many of the
extreme ~‘modernistic” creations are
absolutely absurd. The untrained
eve of the public cannot see as the
artist sees, hence he must restrain
his enthusiasm and keep to practical-
ity—mnot necessarily realistic how-
ever.

Literalistic, realistic, materialistic
versus symbolistic, modernistic, sug-
gestive; that’s the question. Ineffi-
cient realistic method would give a
pictorial representation of rows of
the product, correctly labeled in de-
tail, on the dealer’s shelf. Better, to
select from the many emotions pos-
sible, some healthful property or
pleasurable effect to be derived by
using the product and depict that in
more symbolic fashion so as to in-
duce quicker emotional reaction, or
desire to buy.

FUEDA}IENT:&L fac-
tors must under-
lie the construction of al] posters.
Chief among these may be the prin-
ciples of what is to be expressed—
the emotional angle of the problem :
how to express this through design,
and lastly the way of doing this—
the actual technical methods of pro-
duction and their effect on the first
two principles. These three things

are rather interdependent on each
other. For instance, the technique
may be governed by the medium on
which the poster design is to be re-
produced, or the method of reproduc-
tion—if already decided upon. 'I'he
thought to be expressed may also
govern this to a large degree. These
must all be decided upon—what
treatment 1s to be followed out—
before work on the design is begun :
whether straight flat poster style.
water color blending, pastel treat-
ment or airbrush, pen and ink, char-
coal, silhouette aplikay or transpar-
encies, velour background, oil paint.
process work, flitters used, or what
not. These must all be considered.

Often a small scale dummy sketch
in  monotone or monochrome may
furnish the kev to effective transla-
tion into the proper color and med-
ium. This dummy sketch must be
in the same proportion zs the finish-
ed poster is to be. If the client re-
quires to see this for his okeh before
proceeding further, and there are
likelihood of changes to be made,
work it out completely in pencil,
then put a tissue overlay over this
with a portion only in color on this
overlay; while as for the lettering.
it may be left completely off—as
radical changes are more apt to be
made in this part of the poster—or
it may be put on this tracing paper
that hangs in place over the design.

° P °

It’s a good plan to hang around
the lobby after hours in the evening
and listen to the comments of these
“shopping” for a good show—see
how they react to your display. You
may learn more in one evening, than
“back-patting vourself” in your smriy

studio on what a “wow” you are, and

how “such and such a poster ought
to knock ’em cold.” You may find
that they are not looking at your
oh-so-carefully worked out big heads
at all, but at the “stills” only.
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THI‘ would-be poster artist
should beware of superficial train-
ing; he should get back to funda-
mentals and secure a thorough
grounding in basic art principles.
He should study figure drawing—it
possible, from life, at least from

Digressing a bit,
another matter

should be touched on: the artist with
his keen eye and color perception
may view the finished poster in the
well lighted studio and be satisfied:
whereas the effect of it when it is
placed outside, may be decidedly

-'l-._ -

photos; he should study drapery. different, due to location, atmospher-
He should make detail drawings of ic conditions, or other influences.
, the various parts of the head, from For a poster is often illy placed; an
-i_" the bones, muscles, and from sepa- example of this is frequently seen at
i rate portions, clear out to the finish- a crossing, where the motorists’ at- 2 : =
ed picture in color. tention is taken up with road prob- o - ==
When he gets to rendering his lems, and the posters are grouped = : e
ftod poster designs in color, he must know  confusingly, all fighting with those S 5 . _-—
S3th i the planes of the face, how the nose adjacent for recognition. Such con- S
is higher than the forehead, the fore- ditions may determine a change of : =
:= head higher than the cheek; he must some colors. Plac =

b N e Bl e e o [,

remember from his fundamental
skull study construction the dished-
out place on the cheek that the prop-
er shadow may be put there; that on
the nose should be the highest light,
on its shadow side, the deepest shad-
ow; that he should determine the
darkest and lightest colors at the
start and work all values between
these, so keeping all in perfect har-
mony ; the “cools™ on one side of the
face, the “hots” on the other. Noth-
ing short of fundamental study will
serve and save the student when he
gets in a rush on the job.

Ar&fﬁren{:e file
or “morgue’ of

clippings of others’ work may be
kept, and utilized when one is stuck
tor the artist on the ’steenth floor {}f
a skyscraper can hardly be expected
to draw offhand, with exact fidelity,
a tractor, and again—within the
next twenty minutes—a hippopotam-
us. But it is best not to get into
the habit of copying too literally;
rather, use such aids as pegs on
which to hang your own ideas, or
with which to start a train of thought
and so stimulate your own creative

originality.

a test—deliberately in poor light;
under the bench is suggested. It
may look screamingly raw in the
studio, and be just right when post-
ed outside, or when toned down by
several days of the sun’s softening
rays. )

The poster head shown is by Louis
M. Jones, Nashville, Tenn. Color
for this: Background black, but all
other black parts are purple. High-
lights of hair are shades of lau“nddr
Collar white, coat ultramarine blue
(shadows black), tie shades of emer-

ald green. Face: 1st dark shade,
deep magenta, with 2nd lighter; 3rd
shade erange, then yellow, light vel
low; highlights in white. Pup‘ﬂ Jnf
eye—dark parts purple, lighter
shades in tones of lavendar.

Anyone should be able to. sit down
and study out seventy-five different
simple two and three-color treat-
ments for a head like the one on this
and the preceding platf: It would
be great practice to;do thigs Then
take twenty-five:of them and render
Into neat miniatife 3x5 inch size.
File these away for quick reference.

Postm Head Trcatmcnt

/ o7 /%:?@gf ﬂé -

Plate 52—See color notes on opposite page.
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!:: poster making, the basic
design principles should be diligent-
ly studied and followed. The rules
that hold in display card composi-
tion are here equally applicable. Let
us touch on several high spots of
these. Balance: mass groups well
balanced; pictorial and letter bal-
ance; tonal balance—meaning the
dark to light, or vice versa, of the
whole composition. Proportion: an-
other of the most important elements
in designing posters (elsewhere
spoken of ). Movement: a vital fac-
tor also; action and life are needed
for outdoor posters and for people
who are in action; a definite line of
movement should be created.

Emphasis: this means dominance
of one idea, avoidance of complexi-
ty; posters are “"to be seen and not
read,” some one facetiously remarks.
To enlarge on this further: Empha-
size by a line of lettering or vision
looking toward a point in the object
or landscape, or emphasize with a
pointer of some kind, or by causing
two divergent lines to meet; empha-
size by out of ordinary, uncommon
color—though caution is given that
this color may be so powerful as to
defeat its own purpose; emphasize
by over-size—the product large, or
some lettering large; emphasize by
outlining, by contrast in tones, by
placement of color (as, a bright
background behind), by unusual
angles.

Simplicity: the powerful poster
with one dominant appeal sells, for
the advertiser, faster than the inef-
ficient design overcrowded with de-
tail. Keep to one focal point, when
possible; confusing details must be
eliminated; leave out lettering of
little value. Simplicity of design
gives the poster more power to fight
outside distracting influences and
make itself heard. Sometimes broad
silhouette masses, if the poster is to

*
] y

be seen at a distance, are the bést
treatment ; though closer view or in-
spection may disclose more detail;
greatly subordinated. This silhou-
ette poster treatment is a powerful,
dramatic method; but should none
the less be very carefully studied
out, the outline edges cleanly drawn.

Avoid unpleasant, negative depic-
tions—this almost goes without say-
ing; the individual with the box of
pills should be shown beaming with
health, the result of having taken
the magic restorer. But humor is
dangerous; for example, in portray-
ing very fat or very lean persons,
the poster may antagonize that class.
Showing an excessively fat man
streaming with perspiration might
cause such a person to hesitate about
walking into a store and partaking
of the cooling drink advertised.

L ETTERING: Two
distinct types of
poster will often be noticed: in one,
the letter space is the most domi-
nant; in the other, the picture
space. There is also the all-lettered
poster (shown here). The lettering
should be kept simple in character,
with a suitability to the subject.
The lettering position should be dic-
tated by the artist, as an integral
part of the poster design, and its
character suggested, even though he
himself does not execute it but an-
other in the studio. Concentrate it,
as far as is feasible, in one spot;
be sure it is legible and not a “puzzle
style,” or over-fat, modernistic.

Have you the catalogs offered by
dealers in the back pages of this
book? They are veritable instruc-
tion and information books in them-

selves.  Send for them—they’re
free.
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15. Light blue card—cream semi-

GDLDR notes for Plate 53-A eircle—red .F-'l'i'i‘ﬂ | base dﬁ(—?{}l‘—

10. Card cream or white—lines at ations, vertical lines medium

top in light emerald green— blue—bold copy at tD.}J deep
right hand corner figure ma- maroon, small copy white.

genta—Ilettering orange, out- . Light tan card—upper half

lined in black—any small let- lined as illustrated in medium

tering black. brown—all small lettering in

Deep brown card—half circle a light, bright cream—bold

in orange—word ~‘Sale” light
vellow—other lettering light
tan—onutline “‘Sale” in a med-

copy black outlined with or-

ange.

Dark green card—decorations

ium brown. in emerald green—small copy

g
e . . = ;
= = E ::‘—\-' ; ity i, F g
o ey — R T e L b i ..,,.-'.":' el S o I
e l-_f'l-l_—_-_':l:_w-r ey i, T g o ey (R
S e S T R T et

e orange—bold copv white out-

Black or midnite blue card— lined with black bold.

pure white bold letters—ma-
Yellow card—orange stripe—

black diamond—bold lettering
in white—small lettering in

genta flash.

White card—orange decoration
— “Rugs” bright blue—other Reconditioned

olive gI‘EEI‘l——Shadt‘:‘:S of green L : ;
lettering maroon — outline under diamond, any small lines, p H l Lco

“Rugs” in bold pale blue. stripes, ete. in white. - : . RAD'OI

Red card—“Sale” yellow with 75 good 35
Vs

Black card—decoration top
and bottom—magenta, light

blue, light yellow,—bold copy
in white, price orange—outlined

black outline—price white with
maroon outline—all small copy
light yellow green, pin stripes

m  white,—other copy light or other decorations deep or-

emerald green. ange.

-.i

In the animal world, for instance,

IHE power and sales value of

color.

The appeal of color is well known
to every one of us whether we be old
or young, rich or poor, or whatever
our status in the social scale may be.
Color is a sensation and causes defi-
nite reactions—this has been con-
conclusively proven—and these reac-
tions should be reckoned with when

we plan our display card,

laboratory tests have been made to
prove the effect of color vibrations.
The warm color of red will draw a
turtle out of his shell, while placing
a cold shade of blue in front of it
will make it draw back in again. If
color reacts this way on turtles, what
may it not do to prospective custom-

ers’ Instances might be multiplied,

but merely this one will illustrate
the influence and power of color.

well as the more seasoned artist.

Plate No. 53-A—Simple layouts which can be used by the beginner as
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IIE these colors up with

the layouts on Plate 53-B.

20. White card—pin lines in back-
ground pale emerald green—
bold lettering black with pin
stripe of orange through cen-

ter

penmant in center red—
white lettering.

21. Midnite blue card—word “Val-
ue light blue—small lettering

magenta—price white outlined
in blue.

[ A

Cream card—bold letter black
—price dark orange with pin
stripe through center, of red
—small

lettering in bright

green—other decorations on

card, lines ete, light blue.

23. Maroon card

large cirele solid
medium blue—price white out-
lined with magenta—other bold
copy light lemon yelow
copy medium blue—smaller
circles outlined only in pastel
shades.

24. Buff colored card—bold letter-
ing dark blue with bold white
outline with black pin stripes
through center—smaller letter-

ing black—modernistic decora-

tions, pin lines, ete. orange.

small

2

-2

PLATES 53-A and 53-B

'5-

Red card—"“IF"” in white—

other bold copy in light orange
—panel black—small letterine
in light emerald green.

White card—bold copy in me-
dium blue—pin stripe through
center in black—price red out-
lined boldly in light magenta
black. Pin

stripes, ete. light magenta.,

—small copy

Light green card—decorations

in black and magenta—small
copy black—Ilarge copy, light
lemon yellow, outlined in dark

green.

Light yellow card—orange ra-
diations on each side—black
panels—Ilight blue lettm‘ing on
panels—"Sparton” in red with
white outline—other bold copy
midnite blue with pale orange
outline.

Bright blue card—large capital
in bright orange—small letter-
ing white—superfluous letter-
ing light blue—decorations top
and bottom in pale blues.

are Ideas by H. C. Martin, Colors
by Harry Chandler and Execution

by Earle Roberts, all of Orlando.

]JC(] ues

Panel of
small copy
this space
7
abcd
MNoprs
gtc.

Name or place
or other copy-
ke

Plate No. 53-B—Simple layouts that can be used by the beginner as well

as the more seasoned artist.
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s experiment, this Book
Two of “IDEAS” is made up prac-

{yiig tically without color suggestions for

tl‘f- examples shown. In Book One only

_____ }, outstanding layouts were described,

i as space permitted. So often as

” oiven, they would prove inappropri-

S S a3 s ;tti‘- for the use desired. If the read-
- :.I-:' er possesses the companion volume
- _iflr"f"' “1000 Show Card Layouts”, he has
multitudinous color ideas tabulated

5 and classified for instant reference.

: And these color schemes are, of

course, easily interchangeable.

h; In the book just mentioned, the
=y 1 writer claims. in all modesty, to
____4__:;“;.& _“‘ e ) have hit upon., what seems to be,
- — caie il the best system for grouping cards,

vet devised by any one. It clari-
"""" = fies and simplifies the whole field
Il1 for the beginners. For various

{! reasons this has not been carried out

il | here as in the former work, so rig-

o | idly grouped by class, but only in a

| broad way. The separation will be

tound practical for most purposes.
Airbrush work, and mottled, pat-
terned, or fancy beveled stocks have
been avoided. Years ago the writer
purchased a book on display cards,
now out of print it is believed, that
displayed examples on pebbled and
mottled stocks, “oatmeal” board.,
and such sort, with fancified letter
stvles, and many illustrations; being
so vexed that effects shown could
not be duplicated with his facilities,
later when the opportunity came to
pass on suggestions to others, resolve
was made to avoid this error. The
aim, as in the first large book on lay-
out, has been that positively every
; card in this series of books be cap-
able of being reproduced by any
student or small cardman anywhere,
with white, black or gray cardboard,
with pens or brushes, and white and
black paint alone.
A large reading glass is advised
for the student for use in conjunc-

tion with the layout study to assist
in enlarging smaller examples for
better examination.

As to lettering: the writer has
ever urged an in-between policy of
moderation, maintaining that letter-
ing of sincerity and lasting worth is
better than vagaries of the moment.
The lettering has been chosen not
for freakish modernness but {for
qualities that “wear well”. Simpli-
city—I1 cannot stress this point too
strongly. Simplicity of letter styles
as well as of layout. Over-fancy
theatrical-type lettering—what Rob-
ert Foster calls “over-stylized and
tricky”” stuff. So much “clever cro-
cheting”! Violently, arty layouts?
The public reads as it runs!

Avoid that urge to make lettering
perform unique tricks, staggering
across the card, waltzing around the
half arc or circle, hurtling and leap-
ing about in midair as cutout crea-
tions, again sometimes coldly, se-
verely repressed and confined in be-
tween parallel “‘street car track”
rules ot color.

Pick out three or possibly four
conservative styles or alphabets and
perfect yourself in these- first, till
action becomes semi-automatic, rath-
er than to jump about—grasshopp-
er-like from fad to fad.

Nay, I go even further, and coun-
sel that we should be absolute master
of only one form first, before even
passing on to a second or third.
That first letter may best, in the
light of the present trend, be a clean
cut, vigorous, sans serif, single
stroke “gothic”; or else, if your lo-
cality and trade seem to require a
heavier type, one of the good built-
up “postery” styles. (This in con-
junction with a speed small letter
for body-text on the cards.) Some-
thing suitable for everyday use.
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Plate 54—Shapes of mounted areas of vari-toned stock.
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THE constant thought n
making this book has been to get wo-
cether such a collection of layout
Examplas as the writer himself as
2 worker needed years ago. A little
book that perhaps you may carry
home with you in the evening from
the shop, reading on the street car
as vou go; that you will sit up two
hours later at night to study; that
vou will turn to in an emergency.

The layout idea is the paramount
purpose of every example. Abso-
lutely each and every card was first
planned in a tiny layout sketch pos-
sibly  34x1Y, inches, many much
smaller, and a complete “dummy”
made of the whole volume with these
little layouts. If the thumbnail
sketch did not show a clean and out-
standing idea and movement in that
size—out it went! Will your cards
stand that testr

Understand thoroughly: also that
most of the layouts are of the
tvpe generally considered as the
commercial studio type—bold, even
“postery”’. The individual store dis-
playman may require for his work
a light, daintier treatment. Rarely
does this affect the layout idea.

The beginner is cautioned lest he
get the impression that all cards
must be “acrobatic”. If he has the
author’s “1000 Show Card Layouts,”
he has already been drilled in plain
arrangements. 1f not, he should
pck out those of that nature found
here before attempting more compli-
cated designs or oft-balance lavouts.
It is presumed that anyone, with the
exception of those still struggling
with elementary problems, is cap-
able of simple arrangements.

A wALK down the main thor-
oughfare of any of our large cities
reveals such a quantity of crude,
rubbishy work on display, the per-

petrators kidding themselves no
doubt that they are being “modern™.
Much imperfect knowledge seeks
refuge behind this word. Modern—
burlesque! Crazy, cockeyed cards

_one is inclined to apply to many
of them Edison’s notebook comments
on his experiments: to some “Beau-
tiful Experiment”; others “Extra
First Class”; “Curious’; “Nix " ; and
“Quite Stinking™ !

With too much tricky stuft and
forced “design” in our layouts, we
get attention—yes! but at the ex-
pense of good taste. Too much ul-
tra modern and abstract form and
odd color may not be wise just now;
many, many people will not respond
to it, in fact would likely react un-
favorably to it. Perhaps in another
ten years it will be received mozre
favorably. Be warned, there is the
question always of when not to em-
ploy modernism as well as when to
employ it.

But if only more cardwriters
would realize the added value and
distinction such little touches can
oive. And they needn’t take but a
moment or so extra to do. It is so
simple—that’s the word! Simplici-
ty. No frills, fringes, skimble-
skamble adornment, but abruptness.

Modern display cards demand vig-
or of color and character in design.
This modern spirit may be acquired
in a threefold way—by geometrical
shape, a high key in coloring, and
a different touch in lettering. Thus
you may give a vitality to vour worlk.

I.i

More and more I mean to have
cach forth-coming I D E A-BOOK
crowded from cover to cover with
usable stuft; suggestive Ideas and
stunts to enliven your style and
make your work lighter. Planned,
tried, tested, to use right at the
work-bench day by day.
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IHE writer of these inform-
al discussions has served years at the
bench, struggled most intensely as a
oreen man, strained and sweat bul-
lets over the same problems that
trouble you, and has been up against
the same perplexing problems many
a time.

He has hoped that these talks
might be as windows through which
many would be enabled to look more
clearly out over the whole field of
display card lettering. Though they
may sound often a bit didactic and
blatantly authoritative, there 1s real-
Iv no intention of being dogmatic;
but they are, rather, simply the >x-
pression born of experience.

What any other authority has to
say he doesn’t care “tuppence’ for
he speaks not so much for popularity
as right out of his heart what he
thinks. His constant desire to make
these talks alive with the enthusiasm
which he himself feels—that’s what
vou should catch! None the less
has the aim been to fill them with
practical counsel and advice, not his
own entirely, but that also refiected
from others’ experience; with ideas
and examples that may fit just your
purpose, and that mar be utilized
and swapped for cash to jingle in
vour pockets.

If scmetimes the remarks seetr to
lack plan or system, be it explained
that by the midnight lamp, in the
other fellow’s shop. on the street,
thzse thoughts have comwe to him.
Often he has turned from his bench
and written the notes you are nmow
reading. In the words of that
quaint book “Trader Horn”: “In
such chancey ways has this work
grown.”’

|T 1s tremendousiy =asy to
fall into a rut in thiz work. Dupli-
cation of ideas is a bad habit that

marctins 1DeaAs

can grow on us; for example, wit-
ness the letterer who finds it impos-
sible to make a card without a word
or two of script always aslant across
the upper left corner. We should
peware of sameness; be constantly
oathering new ideas to put into prac-
tical use; snap up anything in the
way of an idea bone that scems to
have a bit of meat on 1t.

The great Edison once said: “The
only way to keep abreast of the pro-
cession is to keep experimenting. Il
you don’t the other fellow  will.
Where there is no experimenting,
there’s no progress. Stop experi-
menting and you go backward.”
What is that other saying—only live
fish swim up stream; dead ones Hoat
down.

We are all too hidebouund or tied
down by precedent. Ground your-
self thoroughly in the fundamental
principles, know where you want to
go; then break loose; shelve your
rules, and strike out. Don’t be tied
to the post of precedent, trying to
run! We might do well to modernize
the old saying “hitch your wagon to
a star” into ‘“‘hitch your car to a
skyscraper and then jolt yourselt
out of the ruts of precedent.”

If we forget the traditional rules
and think only with new fresh Ideas,
new forms, a modern presentation,
the “silent salesman” display card
can be developed beyond the wildest
dreams of many of us.

Do you do your own thinking—-or
do you merely use others’ thinking?
Uniformity kills personality. Iave
a style of your own—a veal one.
True uniform style means speed and
economy. But I say—come out of
the kindergarten -and be versatile.
Here in your hand is a book of guid-
ance—you have blank cardboard and
brushes. Now do something!

Q\il'tﬂﬁ&“' Fﬂm(}ug !.'I:
& hi@thc:ﬁc COats

Plate 56—Hanging cut-out “price” shapes.
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dark chrome green; American ver-
M : milion; orange mineral; permanent
INgN(begiunces) are red ; magenta; turkey burnt umber;
. = E i .
ultramarine blue; Italian blue (tur-
quoise ). :
Mixing is very simple. Suppose
vou wish a pale blue; take your dry
white, put into a large glazed kitch-
en bowl and add good gum arabic
muscilage (either a good “office mu-
scilage” or some you have prepared
vourself), a little at a time, stirring
L'Dnstantly with a paddle till you
have a stiff paste free from lumps
and air bubbles. Continue this till
it becomes smooth and cream-like,
then add water. Too much water
and your color will not stick (make
art gum tests for adhering qualities
as yvou go); too much gum arabic
and the lettering put on i1t may
“check’ or crack. You will probably
need to add some glycerine to this
to prevent chalkiness.
In coating, load your brush so
that it is almost dripping, work with
the wallboard laid flat. ““Feather

unfamiliar as to the proper method
of coating special wallboavd cutout
a5 | shapes and lettering panels. The
__q_‘fﬂﬂ'i-ﬂ_-a?.:ﬁ‘:f‘ﬂf!hjic 5tm:iiu often has a call for these, per-
e S s A haps larger than the regular 28xd4
P inch stock cardboard. Again, a spe-
cial odd color may be wanted. A
sharp mat knife or the cutbing ma-
chine (cutawl) and the job is ready
in a trice for lettering, at little cxtra
cost, but looking as if worth much
more than the same thing in card-
board.

With special-coats, modern, devil
may-care colors may be chosen; may
be “watermarked”, stippied. air-
brushed, transition effect; strange
shades of red—DBolshevik red, fire-
man’s red, bucket-of-blood red, old-
fashioned bandana Turkey red; or
odd blue-greens or green-blues, or
that peculiar “‘sprouting, juicy”
areen; claret; plum; peacock blue.
Or two colors in a split-color back-
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ground: cherry red with hunter’s
areen, pink and blue together, violet
and water green harmonies; coral
and turquoise combined. magenta

and gold, silver and gold, red and
black.

If colors for coating are needed
in such quantity as to prohibit the
use of regular card bench colors,
stock up with an assortment of dry
colors, keeping them conveniently in
empty quart color jars (or larger).
If you are far from a good base of
supplies, it is doubly imperative to
have these dry colors ever handy;
tor often one may be caught short
at the bench, or need to coat some
large wallboard panels in a hurry,
and can manage with these home
mixed colors till an order can get
through.

The absolutely necessary dry col-
ors will consist of French zinc white :
ivory black; chrome yellow, light
medium and dark; light, medium and

stroke” immediately afterwards, first
all in one direction, then “cross-
ways’ or at right angle; if the color
has not “set’”. Caution, never touch
a spot after it has started to set, as
it will show when dry. If the jobh
turns out streaky, a delicate all-over
stipple with a sponge, in a slightly
darker “self” color (or a lighter)
will hide, and save the trouble of re-
coating.

There is a powdered white gum
arabic that with the simple addition
of hot water (or even cold) is ready
tor use. Another convenience is a
large druggist’s pestle (it can be or-
dered through your local druggist)
for grinding out lumps and grit, in
hand mixing. |

(In last “IDEAS” the cutawl was
discussed, and use of fitters; In
forthcoming issues many similar
shop processes and back shop hints
will be treated.)
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Plate 57—All-letter cut-outs for suspending in window.
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courses and expensive ‘‘residence”
courses, ranging perhaps from $85
up to $125 and more? It sounds
simple to take your spare collar and
ambitions to Chicago, New York or
other city—but think of actual living
expenses alone there! Get your own
few tools and several jars of colors
needed, or drawing board, an empty
chair, Martin’s “1000 Show Card
[.avouts” and the several “Martin's
IDEAS” books, and get to work.
You can thus stay on the job, and
in vour own home, spare hours, pre-
pare yourself for a well paying side
line or a real full-time profession.

Perhaps vou have been already—
or are studying cardwriting, monot-
onously making alphabets. Then
what? You go out to get orders for
work. What happens? Untrained,
untried, no previous experience to go
bv—the result is inevitable. You
will be lucky if you make the barest
living. With the aid of these refer-
ence books containing real miniature
card lavouts, multitudinous Ideas,
proven color schemes, advice on ad-
vertising, trade tricks—success is
sure !

THE little handbook

vou now hold
—a bench manual of new IDEAS.
Every page filled with ideas, meth-
ods, processes, short cuts—helpful
suggestions to think over at your
leisure. What a selection to choose
trom. No matter what your work
——display cards or signs, lettering
or art student, there is much of
value for you.

Spend two or more evenings a
week in a careful study of the fun-
damentals of your work—and great
ly improve or perfect yourself in
lavout.

In these times, now as never be-
fore, it is essential to have a thor-

ough knowledge and quickly avail-
able help to overcome keen competi-
tion. There is no surer or easiey
wav to keep in touch with ideas new
and modern. Keeping these books
on ready file assures you of a stock
of modern Ideas instantly at vour
hand. Use them as a go.d mine of
suggestions.

iTH this small group of
modern panel ideas, and those that
will follow in later issues, there are
many variations that will suggest
themselves to the practical artist.
Many are the uses to which such
panels may be put. As a single
instance: A restaurant wishes two
large menu cards to hang on the
wall, and a number ot smaller ones
with suggestive hints and “propa-
ganda” on them. We may select a
suitable panel shape, cut the two
larger ones by this pattern from say
30x48 inch ualllmard beveling the
edges and coating midnight blue; the
feature lines and secondary display
and small copy in snappy, con-
trasting colors. Now for the small-
er shapes—there are fifteen of these
—repeat or “echo” the larger panels
in color and in shape, but cut them
from matboard on the cutting ma-
chine. Either the beveled edges or
an inset line may be run around both
the larger and small shapes to give
finish, of lightened ultramarine blue.
Thus we produce a striking dis-
play, unified, not a scrambled omelet
mess of unrelated sizes and colors.

I always strive to write informal-
ly—the language of the shop; I want
every one of my readers to feel as
if, were we to meet, they would just
be meeting an old friend; we could
merely shake hands, sit down and
continue the chat.
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Tn}: dull. stodgy monotony

1+ the average Main Street paper

LI

on—need | comment on it 50

manv sign men seem unable to snap
of their lethargy and recognize

‘he change that has come in display

thods. or to adjust themselves to
‘L"f‘-::' HeEw -;".n‘-hiiif..-:_.::r'.

With paper work, the typical sign
N3 an s sractice is to letter the ],argest
i in red (anv old red), the sec-
ondary disp! v in blue or black, and
let it go at that: if outlining seems
Yequired.. oF is requested, it may be
1 srumblingly; the idea is to

“slap it out”. The thoughtful card
man whose aim is effective advertis-
ing and the better type of paper
work, tries to create advertising that
gets away from the monotonous
sameness that detracts, instead of at-
tracts the attention of passersby.
He often employs cutout work, od-
dity in shape at times, colored post-
er papers, contrasts in letter, pep-
pier colors, original layouts, the
transparent—or even japan—colors
in bullseyes, panels, ete.

Not smarty-smarty, I don't mean
that—complex, messy little dee-
signs_in green, blue, yellow, red let-
tering, all helter-skelter together;
they give one a pain! Now and then
a fellow will even get all “hopped
up” by this Martin’s dope and
preachifying, and under its influence
will dash out and throw a modern-
istique creation on an ice wagon (lit-
eral fact). It fairly brings tears to
the eyes.

Cards appeal to the man or wom-
an on the sidewalk who may be
window shopping, but paper signs
are generally designed to catch the
auto traffic, or street-car traffic, or
even the woman across the street.
We need more boldness of treatment
—that’s true. But paper signs
should not be rank modernistic; mod-
ern—yes! We seek a freshness, a
clean and sparkling originality.

There are endless possibilities in
these new ideas presented here, and
in the former issue of “IDE:&S”}
and in those to come. Each issuye
will have them (two pages if Pos-
sible). They may be endlessly di-
versified. Cutout wallboard shapes
have been shown, will be shown, that
are equa_l_l}' adaptab]& to paper work.
just as most paper sign ideas ;.11-15:
usable as wallboard cutouts, if de-
sired. The card layouts also, offer
to the discerning man, many ideas
that may be used.

To beginners I will explain that
colored (tinted) poster papers in ca-
nary yellow, pink, light blue, light
green, goldenrod, 36 inches wide, in
rolls of 25 yards, or 50 yards, may
be bought, if not from your local
dealer, at least from the supply
houses. The white, the yellow and
goldenrod will likely be most used, so
if possible buy these in 60 Ib. rolls.
If your own dealer or paper house
does not carry these nine-inch-width
rolls, they can order for you if you
insist.

There are also sold dull finish
(plated ) poster papers in most bril-
liant colors, same as our card stocks.
Some are very fine, others—the
darker, as dark blue, dark red, black,
not practical for the average shop.
Some studio men, however, who
know their stuff, create very strik-
ing effects with them.

As a single example possible, us-
ing plated papers: suppose you have
on your paper sign a very large
yellow or orange bullseye. You may
coat this with thin japan color; it
will look fine by day, but by night
illumination streaky and muddy.
With the brilliant poster papers and
ingenuity, a bullseye may be cut out
and spliced into place, then lettered
in black (and perhaps outlined with
white or cream thinned water color)
that will be a knockout !

W |

SRANALL :

LETTERING ml

e R
= - -

/

i Laroe H_EI”——
"Dixie -Fried?
VY

‘.Glf

= BT OmET ||

“fieat Yoursel
7 A~ tonew summer

QIN;WU‘?L 4
w ?ﬂ

" Underwear

i-ﬁ 7\.-\..-\._.\_, i ﬁh?; -Q_:_::E:‘ ; . = o = :“_ T ; .
t‘;a ﬂ-:.%"'- A _-E?w S .._'E..WE:%S‘ L, 4

Lo

CANDIE

i T

Plate 59— Paper signs are business builders.

e

=
i = :
e e o il B
-~ Y — = e
e =
p— " rm - - -
e .__-'- = 2 - .- ’ ___" '-;EF._:
- : . - - o = r T .' =l
= e ————— - e —
S .-‘-..'...-_.-_ = - e
! oo e

- - -
+ — -
e r - - = - E: -
-. e
— . g
r e |
- -
: AT e
- L et
- -
- - =
¥ -
f i X ——— .
- s i it
-‘ h . o =,
. = . d - - a --_-..
3 R — - —
3 . - & - w = e -‘f -:-
; !!.II_I Iu!---m b‘—.mm.- -
, ¥ v 5 r- . - ———
- i - i — =g g -
-
xa 2.
#
r .
g - - -_
F = - T — I -
= F e - .- . - — -
T = —n e s - :
Bl = = ——
e e L B S — = —— —
o - S Sy = - - ———
e T e o i — = = = -H-._ﬂ, _—
. - —— = a1 T e -
. e e e e = s
g -'—ll-I-l-hh,:_.,' i i -- e —
= —— e e e —
s e e T .r__.,“_.\_ ~z = = —== - =
R et e e —— =
= = 5

iy S

— L e . e

= B

-------




— -_rl.'-—l- — iy o b e T "

i T - s E r
" " - .=.I":-""-- — -

A

the merchant. Try it, say you? I
have; personal experience fully cor-
roborates this statement. When a
trade has been worked up from “10c¢
a square foot” to as high as 30 and
35¢ a square foot (though average-
ine 221/5¢), isn’t that proot conclu-
sive? Catalog prices on these colors
do seem high, but remember they are
liquid and thin, and possess great
surface covering capacity.

By day they are wondertully

JAPAH colors as used
- ecard studios, were treated in the
fost issue of CIDEASY. - Many
workman still use the old type water
colors for paper sign work, with re-
sultant wrinkling (due to the adhe-
sive) when dry. They look wrt.a:tf:'h—
6{1—;'{_'}]!3:1}_}; much of the adrert]sa.ng
value is lost. No really progressive
man will do it.

On rare occasions for a bhit ot
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trim, as white outlining for instance,
water color with alcohol (or cam-
phor) and glycerine—small amounts
—_added, may be permissible if the
window is not subject to frost and
sweating between the sign and the
glass.

For small paper signs and for high
grade paper work of various nature,
the transparent theatrical colors are
something different again. The mak-
ers of these colors are most con-
cerned with their use on cloth by the
theatrical trade; I merely happened
to stumble on their adaptability to
paper signs. Likewise they are suc-
cessful on white or the paler mat-
board stocks. Display words or
prices are sketched faintly in pen-
cil, painted in with the lighter
brighter colors and outlined with
black. In outlining, there will be
noticed mone of the disadvantages
that go with the use of opaque col-
ors, for they dry with a perfectly
smooth, velvety finish, and their
transparent nature gives them a lu-
minosity. Use for modernistic “rays
of light”, and bands of color for let-
tering over, for outlining.

Practically no one uses these col-
ors for this purpose, or for paper
work ; why not, I do not know. Too
lazy, methinks. Perhaps price pro-
hibits, in their opinion. It should
not. A better grade of paper sign
made or trimmed with this medium
should bring a better price, if really
different. Pass the expense on to

snappy. while by night when crowds
are window shepping, intending to
return next day possibly as buyers,
they are even more vivid and out-
standing. Twelve colors are gener-
ally used, but some 24 colors are
listed by the makers; and they may
be even further mixed, if desired.

Thinned with water only, they are
non-spreading, do not run, and very
little streaking will be noticeable if
quickly brushed out and double-
stroked with broad suitable width
brushes. Not injurious to red sables
if proper rinsing is looked to; there
need be no worry if brushes show a
trifle of stiffness in drying, as plain
water plenteously used will clean all
this out. One maker assures me that
the effect of this color on brushes
should be less harmful than water
color, as it contains none of the
commonly used adhesives which ren-
der red sable hair brittle in time if
not properly rinsed.

Note particularly: heavier papers
may be found best, but even on thin
stuff it does not “draw’ or pucker on
drying as do regular show card col-
ors. What little waviness is left af-
ter drying—due to water content—
may be nearly removed by smooth-
ing out with hand.

Several of the colors, as may be
expected—magenta, purple, perhaps
turquoise and very light green—are
a bit “fugitive”, but are okeh for a
short time. If sprayed lightly with

clear, thin lacquer, they will certain-
ly hold.
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Plate 60—Interesting possibilities in paper cut-outs.
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L‘ lettering display cards
.. worth devoting most of your life
to. surely then it is worth knowing

is worth :aystemati{:

more about
studyv.

To outrival others is easy: SImp-
lv learn twice as much as they know,
both of mistakes and success! Do
double work—get double experience.
Simple, isn’t it? Success is yours if
vou really want it. There is mo
copyright on its principles.

So in addition to one’s daily duties
may be added the habit of regular
evening practice—of conscientiously
devoting several hours for two or
three evenings a week, to study.
This if persisted in, month in, month
out—ves. even year in, year out, if
necessarv—must raise you above the
crowd, must increase your earning
capacity manifold. The majority of
the “mechanically” minded are in-
clined to smile when any attempt is
made to talk beyond cardboard and
prices and such tangible matters.
ILet vour shopmates smile superiorly
at vou, if they wish, for buckling
down in the evening to a second
work-spell: time will tell.

As to the matter of study time, the
assertion is made that more can be
accomplished in one early morning
hour than in two at night. Science,
I believe, will bear me out in this.
While fully recognizing the difficulty
for many of early rising, it is certain
that the effort is well worth its cost,
that the quietness conducive to re-
sultful concentration, the absence of
radio and other distracting noises,
will more than counterbalance the
social activities that one may forego
by retiring earlier.

My readers are commended to an
earnest perusal of that little treatise
by Arnold Bennett, an English writ-
er. How to Live on 24 Hours a
Day;” he shows therein very clear-

w_ﬂ_________———___——__“

lv how to plan your work and then
how to work out your plan.

After being married for twenty
yvears 1 had the desire to take up a
cerbain night course of stud}'} but
hesitated when it was figured what
tuition cost would be—mnot to speak
of extras like locker space, $10 to
£20 materials cost, etc.—and how
much time would be spent going to
and from the school, as against the
probable number of minutes the in-
structor would get to spend with the
individual student each evening (not
more than five!)

The real advantage, it was rea-
soned, must be that such a schedule
pinned one down; that he felt a cer-
tain obligation to get his money’s
worth out ot the course. Ior in-
stance, if Martin’s “Show Card Lay-
outs” were shoddily printed and sold
vou for only thirty cents you would
probably just as lightly value it,
merely skim through it and cast it
aside. If it cost you thirty dollars,
vou'd certainly appraise its contents
higher, read it carefully and take
the best care of it. But suppose it
were chopped up into trick “lessons”
and sold to you through high-pres-
sure methods as a correspondence
course at three hundred dollars—
how you would study it, would con-
centrate, would buckle down to it.
in order to get back what you paid
for it! And you’d get it, too.

B . ®

For years it has been my dream
to get out such a series of handy,
popularly priced work-bench manu-
als, with a scrap-book assortment of
layouts and shapes suitable for
every problem one might have, a few
pages of theory-talk for the student,
some salesmanship suggestions, etc;
many honest to goodness new and up
to-date Ideas—Ilive matter—and to
put these out in compact small booi
form in inexpensive bindings.
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Plate 61—A page chock-full of Christmas Ideas.
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T::- continue my illustra-

tion (from a preceding ]}ag?)i jl.-r.-'h}'
not then study at home ? H.‘ Friend

ife were paid just one lmﬁi or one
third of the sum required for night

would willingly cooper-
three a-:'erfil‘igﬁ 1 week
and resolve on coming
'+ dailv work, to shut
settle down and
otice—no matter what

sleasure may beckon.

L

f
i

studies concentrate !
Not ] a few wrinkles on your
furf:?:aiﬂfi—?:ut oncentration inside
cour skull! Get horse blinders it
necessary, shut off the loud speaker,
stuff vour ears with cotton; then
mull over the details you wish to re-
member. The subconscious mind
will later bring them back to you
when needed. (Our brains may be
likened to phonograph records; we
start the needle and it goes over the
track till it strikes just the bar of
melody wanted. )

A wonderful lot of

study may be
accomplished in half an hour or even
in only fifteen minutes a day of con-
centration, if persisted in. The writ-
er realizes so keenly the value of
time that he may rarely be seen
away from howe without a small
brief case containing among other
things some handy little volume for
spare minute reading. For even
spare minutes commonly wasted can
be made to pay well. A young fel-
low workman was preparing a con-
siderable number of poster head
treatments to use as samples, doing
Just a little each evening on them
at home. He progressed slowly, so
slowly that he hardly noticed the

time spent—vet surely., Before he.

realized it, the task was accomp-
lished.

The story is told of a couple of

gentlemen who hired a taxi to drive
them between two points in Michi-
can, a distance of about sixty or
more miles. As soon as started, they,
being in the back seat together,
promptly opened brief cases and be-
gan to go over music scores together.
In the two hours ride the two men,
Fritz Kreisler, the famous violinist
and his accompanist, completely
memorized almost sixty pages of
music! This incident illustrates how
highly successful people value time,
and how such wise use of time is
probably responsible for much of
their success.

very one of my

readers, I take
it, is a thinker, otherwise he would
be reading fiction or the smappy-
paragraph type of literature which
requires no thinking. The mentally
lazy do not actively seek self im-
provement, as you are now doing.
so it must be in your heart and mind
to wisn success.

But discouragements will come,
and doubts creep in, in spite of your
etfforts. Crush them! say to your-
self, “What any other man has done
[ can do!” and immediately set about
making vourself into that sort of
workman, fashioning for yourself
the career you desire. This motto,
seen in a bank window, is only too
true: “The man who thinks he can’t
is usually about right.”

We give the next fellow our secret
admiration for his cleverness and
dexterity ; what we see may be really
the end-result of years of patient
practice, of vears of observation,
and of experience. Planning and
practice and plodding will creep up
on and overtake individual “smart-
ness”’ and brilliance; eventually our
own action will become automatic;
all of which is only another way of
saying “‘practice makes perfect.”

The Perlect (ifF

EASY
TEARMS

~ “{HousANDS
© | oL REW THINGS

 gnd SPECIAL
. VALUESE . only.
: a few more

Plate 62—Santa Claus used In various ways.
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IHEHE has been much ar-
sument pro and con regarding the
nse, in window di.%pfz:y, ol price tick-

¢ts. Who is right, I do not know.
It seems
qee them. Women like to know the
¢ soods. Shoppers may be

g =L T WL A

senerally more advisable ©o

ntrioued into coming Into

hut manv experts in window
that no matter how
autiful the goods

tihev are hetter it 1}1‘1{?6(1.
prefer prices, as in buy-
or hats. if all be numbered

€

and priced. with one card or two as

foca _I'}[_'Ii]"'['j_'ﬁ and clinchers, with a
hanging panel up above the mer-
chandise. they will come in “sold”
and the sales clerk is simply needed
to fit. However., it 1s not wise to
litter such a window (as for shoes)
with big bargain type tickets like
huee snowflakes in a snow storm.

In the frankly sales window (as
opposed to the stvle appeal type),
where everything is subordinated to
the bargain message, with its large
cards and over-size prices—tickets
are without doubt mnecessary. But
this large, cheap, sale price ticket
for cheap or bargain merchandise, as
on Bargain Friday” or “Economy
Day”, should be sharply differen-
tiated from those used for $150
overcoats, or for the jeweler’s re-
quirements—tickets so tiny, oftimes,
that one’s clumsy fingers find trouble
executing them.

The class of merchants who cater
to the cheapest trade wil ask for
tickets the size of a slice of ham.
Some stores like credit dress shops
insist on these large price cards. 1I’d
call them; one is tempted to inquire
whether the object is not to lean the
dress up against the ticket! The
tickets shown here are many of the
sale type with large numerals; small-
€r, neater, pen-made tickets are ad-

mittedly better for the higher grade.
or daintily decorated display. (Con-
sult “1000 Show Card Layouts” for
other tickets ot slightly different

character. )
Ii{‘kﬂts neatly and
- tastefully exe-

cuted—beveled, for instance—with
a line or two of copy in addition to
the price, run into money to make:
are time eaters. But rare indeed is
the merchant who can see it so; they
almost invariably squawk. To such
customers say frankly, that you'd
rather not make tickets at all. Sug-
gest their getting them printed.
Many card studios do this on small
hand or larger power job presses.
Jther studios hold rigidly to a
rule that all tickets be stock sizes,
thus utilizing every smidgen of scrap
about the shop. The boy or handy
man is kept busy odd minutes cut-
ting these neatly on the cutter—a
small photo print trimmer—and
stacking by size and color in a uni-
form set of cigar or other boxes.

ith odd shaps—

sometimes pur-
posely so designed to take care of a
sale name, firm name or slogan word
or two—several mat board thick-
nesses are tacked together, many
minutes saved by cutting them all at
the same time on the (:ut'ting machine
(cut-awl). With the shapes shown
here no expensive machine cutter is
required. Almost without exception
they may be cut solely with sharp
shears, if thin or medium stock be
used. In awkward angles or curves.
finish the job with the mat knife.

(In 2 forthcoming issue of
“IDEAS” this subject of tickets
will be again discussed.)

Plate 63—A variety of price ticket Ideas.
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IHE student should have

proper tools at hand—-drawing:
board (place it across ﬂlﬁﬂ back of
two dining room chairs if you hm-ﬁi
facilities), thin sheets of

no belter
cheap white cardboard or of paper
stretched tichtly; adequate light; ik
square and pencil
[.et us now take up our pens:
Before commencing the practice
of the alphabet, some time should be

reliminary work to gain
control of the tool. In these pre-
liminary esercises confine yourseli
to strokes of the pen in different di-
rections—vertical first. Make a ser-
ies of vertical lines, drawing the pen
down with a sort of finger move-
ment, persistently practicing this
one stroke till the lines are wertical,
equal weight, well and evenly spaced.

Hold the pen easily as in writing,
and draw the strokes with a steady,
even motion, and slight uniform
pressure on the cardboard. A slight,
very slight backward slant may not
be objectionable, but the least for-
ward leaning will be very noticeable.
Obyvious and elementary? But it is
this identical sort of thing every dis-
play card “speedking” had to learn
when he first started in the business.

When this stroke is mastered,
move on to the next—the oblique,
leaning toward the left or right;
then the horizontal strokes—a large

number of each. And last, the round
elements are to be practiced.

After these first drills in strokes
—many pages of them—vyou will
have become familiar with; and ac-
customed to, the tool and ready to
make large and small alphabets,
“upper” and “lower case,” after-

ward grouping these into words, so
on into layouts.

As to the alphabet, take the ele-
mentary basic skeleton form, mem-
orize it till its image is stamped in-

spent in Pl

delibly on the mind, then lay oyt
guide lines and reproduce it. Be
very patient and painstaking ang
thorough in this rudimentary work:
over and over and over until it be-
comes almost automatic. The stu-
dent in his early training should not
allow himself to be hurried. Thor-
oughly understand each operation;
master it before you move on to the
next one.

In all this freehand lettering the
snap and swing of professional work
comes from keeping the strokes uni-
form and the letters themselves full-
bodied and close together—ample
space, but not too much space be-

tween words. You are not exactly

drawing, but more writing letters—
vet avoid personal idiosyncrasies of
flourish just now. You'll have
plenty of time to try out all these
personal ideas later. Stick to the con-
ventional straight-and-narrow rules
for a while first. As you prac-
tice, swing alung"éevpnl}* to a mental
count of one, wo; one, two; one,
two, three. |

After the drilling in strokes, and
after the basic skeleton upright let-
ter is mastered, then go on another
step to the italic letter. This is
simply the upright upper and lower
case inclined to a certain degree; the
order and direction of strokes are
otherwise practically the same as In
the upright form. There must be a
care for uniformity of shape, and
constant vigilance to keep the strokes
parallel. As before, try for rhythm
of movement—one, two, three; one
two, three—as the number of strokes
in the letter chosen requires. After
the swing of the letter is mastered,
it can be written very fast. When
thoroughly drilled in these skeleton
forms, take up the letter with foot-
ing or spur for further practice.

. BLL

POINT

ABCD
=-GH

Ball Point

Eettcrs

orltalics

PEN
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1] Cutoff Soennecken Trade . Stubor ‘

Music

Pen =@ r—) “DRAWLET

e

0

Music
[PENC
[ralics

Names: Mo Flat

g
o
=

; W NID
SPEEDBALL efe. >

NN COma = 99599
The Position of the Hanc

A

-

JKLM
OPQF

|

| 73456780
abcde fohijlklmn
OPgrstuvwxyyzZ

ABCDEFGHI

L then the

Soennecken
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Plate 64—Instructions for pen lettering,

and alphabet.

-
I —

e ———

= e L




EEEE ==

g baes o g B =
e it rl" .f-:'_."'ﬁ':'?_'.'.-"_;"'"_'E_-S-r-
5 SN AR e A, WL

- y iy P

4 L ':-|:.|I'l'l- -':_ ,.'."'.‘

'--';_.r 11‘, F-_-Lrl—ﬂ'--

i oy

Ll e, R e e e e . = A

e

maruns IDéa>

THE foregoing directions
are partmularh for the simplest pen
__so-called “ball” pen (with flat-
shoe turned-up nib). For soenneck-
el +uare or slant-cut broad pen
__or cut-end music pen, the pen 1s
held in relation to line at angle of
i deorees so that perpendicular and
horizontal down strokes are even
breadth and symmetrical axes of the

lie aslant. The rule 15—
downstrokes. thick; upstrokes, thin.
To make finished end strokes—spurs
or serifs—position of the pen must
be changed a bit. These hints
coupled with careful study of plate
will make plain the pmf:edure of
handling these tools. Thorough
mastery of this type of pen—soen-
necken—helps  wonderfully later
when brush work is taken up, In
forming of Roman or thick-and-thin-
element type of letters.

With broad pens, unless provided
with the efficient ink-guard or reser-
voirs, the board must be in such
slanting position, that as you write,
pen holder is almost horizontal, oth-
erwise ink will “flood”, i.e. flow-
down too quickly.

va_hru:’ah prac-
tice. Principles
of action—procedure of going at it
by strokes—is practically same as in
former drilling, except that the
brush seems decidedly “tricky”, at
first. You must learn almost to feel
through its end—to make it behave
as you want it. ‘I'his is not a mere
figure of speech, or witty saying, but
literal fact.

In relation to cardboard surface,
do not attempt to hold brush at 45

CUTVES

degree angle, but the straighter, the

better—in fact, nearly vertical. The
simplest, to-the-point way of de-
seribing the proper brush position is:

Hold it by extreme tip end of handle
with thumb and forefinger of left
hand, letting it hang suspended per-
fectly pmpendmular just clearing
the cardboard. Then grasp termlw;
with thumb and forefinger of right
hand as close to hair as possible.
That’s all!

As vou work, straighten up handle
t}m-asi;:mal]}*, till you overcome in-
clination to let it gradually slant
back toward the crotch of hand. Use
colors in shallow containers, not so
deep as to necessitate changing posi-
tion of fingers in dipping for color.
Hold brush firmly but lightly—Iast
three fingers acting as sliding base.
At all times freedom of action, ab-
sence of cramped gripp’ng of handle.
[f hand is cramped or rigid, the
slight roll between the fingers neces-
sarv when executing a curve is pre-
vented. In vertical strokes nearly a
finger movement is used; for horizon-
tal, turn hand a little to the right and
draw stroke sideways. In flat cir-
cular strokes, brush must be rolled
slightly; in swell strokes as in Ro-
man O, use a gradual pressure in
center of stroke, lightening pressure
as curve is finished.

FTER the prelimi-

nary stroke prac-
tice, the simplest single flat stroke
alphabet is taken up. In practicing
lower case of either pen or brush
alphabets three horizontal guide
I'nes should be drawn, the top. bot-
tom and waist lines, and letters pen-
cilled in very lightly in skeleton
form only. As in penwork, a swing
of a sort, or speed of stroke is need-
ed. Some workers, for example,
who struggle along in a timid wayv
would do better to load the brush
with color which is in just the right
consistency, and—strike out freely!

l..l

Brush Lettering 4r Students
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Plate 65—Instructions for brush, and

two alphabets.
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The beginner should first con-
| with flat nib
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forms 1n
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sentences, 1n

hich have been
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sheets.

arter

sizes of pens—

at this until con-
and a sense of

re automatic. Then
substitute built-up
lines. if he wishes.
The modern ten-
dencv has run to spurless or sans
serif forms of letters. The question
has been raised that everything that
stands up has feet; lettering stands
up—why not then give it feet?
Should it be made to look like a
clothes horse? The “lower case”
standard pen alphabet shown in the
practice plate, has been included to

meet the demand of such crities.

(On Plate 65— Instructions for
brush”) Newspaper stock, thumb-
tacked down snugly, is very fine for
this brush practice work, the classi-
fied ad pages particularly. Turn the
page so that the type lines run ver-
tically and thus aid in keeping the
strokes upright. The newspaper
stock has just the right “tooth” or
pull, owing to its absorbant quality,
for the beginner’s practice work. As
mentioned elsewhere, a cheap draw-
ing board laid across the top of two
dining chairs—just right for stand-
ing up to—will serve our home stu-
dent very efficiently.

The gothic alphabet—in the upper
portion of this same plate—is letter
design reduced to its most element-
ary or skeleton form; it is a letter of
impersonal character, highly ad-
vocated by the proponents of the
modern style, who have interpreted
it with almost geometric simplicity—

LI =i

= '
= 3 .|-,--.| = =
'.:fr.-" L LG =

too geometric for beauty. What hag
been termed the “dull obesity or un-
ending bluntness™ of the old “Egyp-
tian” letter, made famous by jour-
neymen sign painters in years long
past, was undoubtedly uninteresting
and monotonous; a little variation or
irregularity—to be governed by the
artistic idiosynecracy of the work-
man—will make it easier to read:
this should not be carried too far
and become bizarre, nor be used in
too many different sizes thrown to-
gether in juxtaposition so that the
eve needs to be constantly adjusting
itself to a different focus. |

(The lower position of this brush
instruction plate, offers a “lower
case”” Roman; capitals for this will
be given in a future issue.)

(On Plate 66—"Flood-stroke” al-
phabet) This letter can be made
with the flat-nib pen, but its real
grace and freedom are best brought
out with brush. Small sized brush-
es, a bit worn, so as to be blunt-end-
ed, at least when loaded almost drip-
ping with color, and rolled on the
palette—hence its popular name
“flood-stroke”’—are superior.

FFor mass copy—as body-text on
cards—it is fine, superior to too
much or too extreme slant italic; its
full round ovals, its narrow m’s and
n's very pleasing. In mass copy an
irregularity of alignment and occas-
ional variations of letter will add in-
terest.

The three lines in larger caps
shown in lower portion of plate,
while different in form are yet the
same in spirit. The m’s and €’s are
so formed not from a desire for
freakishness, but more as an aid to
easier reading, better legibility. The
spirit of modern lettering is freedom
—apparent carelessness it may al-
most seem at times—born of speed
of execution.

This is a bread-and-butter style
of letter—a money-maker.
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Plate 66—A sans-serif, so-called ‘«Flood-stroke” alphabet.
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persistent, unitagging, assl
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luous practice—practice! Don't skip
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| progress will begin to
Di ident must follow this
. conrse Gi  constant 1.‘-1‘;1::‘?5{:&.
1B | B i —
' & like FPaderews

to have said: “If 1
neglect myv practice a day, I see the
".‘.‘[;“."t'e_‘a_“.‘. é.?-} execution: if for
days my friends see it; and
if for three weeks, all the world sees
the difference.” Practice every day
to keep in prime condition.

The barber who gives up his regu-
lar position to take some other occu-
pation, only following his former
work evenings or Saturday atter-
noons as an extra man, soon finds
himself “heavy-handed.” The ex-
pert letterer on a vacation of a few
days or a week sees a noticeable dif-
ference in his fine brush or pen
“touch”, when he returns to the
bench.

It takes striving and sometimes a
little sweating—sweat of brain, as
well as of brow—mental discipline
as well as hand discipline, to over-
come that fatal tendency to follow
the line of least resistance, allowing
the brains to grow a moss on them,
and to shirk this period of seeming
plodding. The mentally lazy will
not progress far in this work. Stop
and—vou’re lost! You may have to
go back yet to the stool of the lime
and cement warehouse, if vou fail
to persevere.
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Nﬂ excuses then!

e “Too hot to
practicer” Baloney! Take Edison,

for example. It was dreadfully hot
one summer and most executives

were out knocking a golf ball about

or streaking It across country in ,
high-powered streamlined car. Eq.
ison instead stuck around the laboys.
tory and invented the phnmwgr;mh
and a few other what-nots. (Ho/(
on! d.d they have cars then? Welj
it doesn’'t matter—}'mi get my iflt::a.ja

Again: when a business man, ab-
solutely ignorant of music, can—on
a friendly wager—during his spare
moments in his crowded life, by
work and application, in thirty day:;j
after only several lessons in finger-
ing, master and play well classical
compositions on the cello (one of
the most difficult of stringed instru-
ments)-—when he can learn to do
this proficiently. I say, as a side
hobby, it proves that any one of us
can, when setting out with single
mind and with aim and time, to learn
a little thing like brush work—it
proves that we can do it if we wish
to hard enough.

Not every Tom, Dick, or Harry
becomes proficient brush men
(though all may do fairly well with
the pen) because Tom or Dick simp-
ly doesn’t want to put forth the
necessary effort.

eep at it, doing
conscientious
work, never allowing yourself to do
a careless line, a frowsy job, and
I'll make a definite statement right
here, Mr. Student, that may encour-
age you: I predict that one of these
fine days soon, when you're on that
studio job, you’ll be able to stroll in
in the morning, sling your hat onto
a hook, merely pick up the brush
with no preliminary steaming up or
working over the brushes necessary,
and start easily right in on the line
you left off the E:ﬁanin'g before—so
natural and automatic will your ac-
tion have become.
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Plate 67—A bold effect; and a graceful, with sugar and cream.
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The ahsiractionist ".’r"L'th i'lh'}ﬂitﬂfl.ﬁli
doomatic, & V- -]‘t:‘[.‘.lf&:i:’iﬂ?]{"il view-
}:mii"lL should -beware of becoming too
hidebound in his opinions, too big-
oted. Such an idealist, laying down
ricid rules,—thus and so must it
e —makes himself ridiculons. We
are in this business to make money;
ignore such counsel; go your own
way, and keep to your own letter
stvle. If our lettering should look
so like type, all bespurred to death,
all feeling crushed out of it, why not
¢o to the printer and have our cards
stamped out in lead?

- I encourage a man to be original,
encourage him to be daring, to be
courageous in new paths, if he knows
fundamentals, has a feeling for good
form, and avoids rank inconsisten-
cles.

There should be no eriticism of the
conscientious craftsman’s style who
is sincerely striving to express indi-
vidualiby—mnot mere conceits and id-
losyncracies. Lettering should be as
individual as handwriting; should b
alive and vital and personal.

A certain workman in a mid-west
city has an individual, self taught
style. severely criticised by so-called
experts, but is one of the finest card-
men I have ever known; he is as full

of ideas “as an egg is full of meat.”

h____—_—"_———___—_—_“\

In the same city are others mechan-
ically letter perfect, their work he-
spurred and clean-cut but utter]y
lacking in eye-attraction. )

There is a middle of the road.
Know first your advertising prin-
ciples, and layout, and the letter wil]
generally take care of itself, for let-
ter construction lﬂgi{:a“}' follows
thought interpretation. If you wish
to make a lot of noise there are lei-
ters for that-—great big, husky fe}.
lows. rugged, vet good-natured; oth-
ers of the aristocrat or courtier type:
letters that are crisp, sharp, lively ;
some that are rough and readv men
of-all-work ; still others soft, mod
ulated. pleasant to see. The
thought will unconsciously mould
and influence the style with = differ-
ent “personality”, as it were.

Master one style of letter; but
don’'t let it master you, so that it
too indelibly tinges all that you do.
Keep versatile. Don’t get aiphabet
crazy, but be able to switch styles at
will.

he poster-style
letter in  this
plate has a strong, virile character.
especially suitable for masculire sub-
jects, bold sale cards, and theatrical
work, but is not generally so appro-
priate for feminine appeal which
needs a delicate, smart-looking let
ter; it possesses the vigor and punch
required for strong display.
Theatrical artists have made it
over-bold. over-fat, certainly de-
creasing its legibility by so dong,
and making it often positively
coarse. The cardman should exer
cise greater care and strive more for
the “flavor” of this style of letter,
relving on size of ietter instead ot
on weight. In bold, poster-type
treatment it may vibrate when con-
trasted with suitable light type.
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A MOST necessary IEAINS

' . sresentation is that
advertising }}IL.::-LI‘JL}U.U.I ‘ !
of vour printing n its various Iorms;
I business cards. let-

[}
T
i

"::'ﬂ.n-'mI!:"L‘.u':u?'rr. .
terheads, billheads, hiotters, stick-
~TS l'or T_f‘-.:_’.w.r_' r‘-'e'_'rli‘.' :_-«'-'.1]&511151‘1_.
B s had. as vou choose to make
aood Or Dad, 45

thenl.
rallv be

X ] T s .
(Jf‘-‘l"iﬂ D1 L11s FETIC L )
] L= 5 =
- i
shbained. at least in 3 aller cities
YR i | & L | B8 -
E s i 3 m- I-' y
nid. towns, YeEry Teas 1iabl not
# i s LF 0K | i E ¥ el 2
: Fhal } + bad odor.)
cneaply—LtRAac Word i12% a4 paa oaotr.,
! & :lr.--l. L L 3 L. ‘ .
| Pyt e = - W i & -'-.:'\- b | —
In '“ir{r"ilfii'r!': Lo SINESS dT(l=. b”
i 3 X - ; J v ‘\.:'_ o e o .-.- -'\-.. -y
neacs, JEtﬂV| nfrfL'- LOa L ftﬂhﬁli iL
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and practicabic,

abhle. to get out some annauncement

£ vour ability and desire Ln SErve,

exact loecation, and such points, In

hlotter form. This latter is dis-
cussed and illusirated more fully
and in detail on another page.

It is said that the shoemaker's
child is generally the worst shod;
<o does it often seem that lettering
men, producers of advertising, are.
in this matter of printed salesman-
ship, themselves the poorest adver-
tisers. The finest of fine printing
s advised; beautiful printing is
without doubt dividend-paying. Tak-
ing your work to a cheap printer and
getting a sloppy job, kills the effeet
and wastes your money. I am not
writing this just to fill up space or
to hear myself talk. I have bought
the cheap kind—business cards, for
instance, so cheap that after thev
were printed and delivered to me. |
was actually ashamed to use them ;
again, the small, neat, unobtrusive
engraved-type of card with simply
this on it: “Publicity in Rvenin;f;
Clothes,” and in the left hand coen-
ér the phone number—nothing else
whatever; then the bolder two-color
card on ripple finished stock, each
ene mounted on contrasting stock:

&2 é.__'::__glfa"stly} and best—the attractive
b ee-color job with hand lettered
ot used. The three-color cut alone

h this last card, exclusive of the

- ty-five dollars

drawing or ]cttering cut  which j
did myself, cost $25—then came the
printing cost ! |

And I believe, yes, strongly be
lieve in beautiful printing; the more
it costs the better it pays. Wi
only shoe-string capital—say twen-
my advice would he
to invest it thus: three brushes, five
small jars of color, two sheets of
cardboard, and the remainder laid
out in the finest of printing, wiseiy
selected.—business cards and a few

billheads.

NE of the most etfecty e
treatments of the rather plain medi-
ocre business card is that of mount-
ing it on another stock, some snap-
py color, leaving about one eightl
inch exposed all around. The print-
er will show you samples of cover
paper or highly colored, thin, glazed
stock suitable for this, and will cut
it accurately to your required size.
If your card has one or two-color
printing, this border should repeat
or echo one of those colors. Try
this in a small way by cutting a doz-
en cards by hand, and mounting as
described. Note the added attention
value it gives, and how your cards
are received. -Mount yeur card on
pebbled gold stock, or on a very
bright light blue, or a light orange
“railroad board” ; instead of an all-
around margin, let it project on left
and top only. The “Smitty” card
is to be upright as shown; the “Dif-
ferent” card is not so different, ex-
cept in its wording, the phone and
address very small at lower right.

“Brushpusher” letterhead—bril-
liant red-orange initial block, rules
of bright light blue. “JB” example
has clear bright yellow green h]n_ﬂkr:
with bright magenta rule. “Martin
letterhead: “Martin” is blackedgﬂd
closely with heavy medium turquoisc;
inside the silhouette cut is oranget:
with miniature card left in white.

Ceirteie- A e, ’{?Jff‘ff';},-,a;!",

R.A.BRUSHPUSHER_

ADVERTISING CUTOUT
£~ POSTENRS

DiSPLAY
CARDS

-
i
A e e s e e = b —

DispiAay carps B 5

-D POSTER SERVICE
TELEFHONE « STREET ADDRESS. - CITY and STATE ..

Plate 69— Simple business cards and letterheads.
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I WOULD impress on you that
the big blotter with sprawling hndguﬁ
}:n:‘:dgcm of unrelated, disp.la}f‘ stuft
about “Quality and Service may
often be a waste of money; likewise
the miniature trick-size blotters
bearing reproductions ot paintings

[Tiawatha and the like and your

aame and address in dark gray too
cmall to be readable—are also a nyis-
Such weak suvar-and-water
stult will convince noO one that Vou
hould do thir window advertising.
Yonr biotters should always
startle—almost astonish. Make

vour lavouts s¢ disturbing and irri-
tatine that they force the reader into
action. Blotters—ink-thirsty blot-
ters—not the Ig]:::{{_‘ﬂ OF EHHIIIE”.Ed
kind—are one of the best all-around
forms of advertising, if done right!
For our line of business a billboard
technique may almost be employed;
use the silk screen process if vou
have it in your shop, or some simp'le
cut-out form—no die-cut will be ne-
cessary for this but the cutting ma-
chine, or the delivery boy may work
on them along in spare time. (See
“Triangle Studio” in extreme left
corner of plate.)

Consider your blotter, when you
design it, with the eve of a cardman.
Attention must first be secured here,
as with display cards, through an at-
tractive layout. There must be snap
and style for the setting of vour
sales message. Forget precedent:
forget the traditional practice. Plan
a dynamic layout in keeping with
the tempo of present-dayv business:
almost a “yvoung billboard” tech-
nique—I repeat—if necessary, at
lea?t with a sort of picture-quality
to 1t; a unique balance; using saucy
re'd‘s, vivid green, the most livid vez:-
milion obtainable (beware of Jarring
notes or a mixture of optical dis-
cords.) Make of the blotter almost
a small lettering poster. Clothe it

in modern garb, to demonstrate t,
the recipient that you can do better
creative work for him.

In your copy for this, be business.
like; stick to specific facts, not olit-
tering generalities. Stick to faﬁts;
statements right to the point. Tel]
him once—if he throws it in the
waste-basket, come back and tell hin
again, and again.

A series is good if you can plan
far enough ahead, each to tie up
some way with the rest, in trade-
mark, or in name set aiways tlie
same way, or with the same hand
lettered logotvpe each time. Thus
vou may cash in on repetition value.
A series of color blotters. a la new
water color printing developed in re-
cent vears, or, if that prove too ex-
pensive, regular celor process will
be effective.

he illustrative

examples in the
plate have been designed for the
large 4x9 blotters. Modern book-
keeping svstems of typed loose-leat
sheets and cards, and typewritten
letters with only the sender’s signa-
ture to be blotted. have rendered
these rather large for convenience.
The new size—now most popular—
s about 3x6 inches. The larger
blotter if the kind I advise—*thirs-
ty” stock—may be saved, but is quite
apt to be cut in half, thereby injur-
ing the mesage. By simplifying the
design and cutting down on the copy
the ideas here are equally usable for
the smaller size.

This reminder type of blotter ad-
vertising if well planned, and de-
signed so that it wins a place on the
desk top of a customer or prospect
will bring you definite, traceable re-
turns, and do a good sales job for
VOLL.
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JI.’ST a few words in clos
ing. The writer of these pages con-
fesses that he is no artist in words;
with such confession perhaps he may
be forgiven much—much groping
for phrases, “happy” phrases to ex-
Hress his meaning. 1 admit (there
[ oo again!) I can’t write literature;
!u:;t !f*'f: me stand in front of the card
bench and I feel right at home.

This book has cost me great toil.
While the work was under way 1
would sometimes not even retire, as
decent citizens should, but stretch
my length on the floor for a couple
or three hours. niggardly begrudg-
ng sleep the time it required. Now,
'in-h:rn, if vou have passed up your
dinner, or sat up till long past mid-
night to read it, before closing its
pages—I feel sincerely repaid.

The reader may
differ with Mar-

tin in some of his minor conclusions,
but mo cardman can deny that in the
main the treatise is hard sense. not
mere theory. It's faets—ice-cold
“refrigerating” facts.. Theories are
very nice—but facts talk right out
plainly. I have had my share of
struggle and aspiration, of blunders
and success; if this book gives de-
serving fellows a running start on
“the road to Making-Good”; if it
can help them to dodge the difficul-
ties, its mission will be fulfilled.

A man can hope, in years, to gath-
er such a little of the knowledge
available about his business; it is
therefore permissible to take zd-
vantage of other’s efforts. I earn-
estly hope it shall then, help others
to get their thinking machinery or-
ganized, and in a high degree, »xcite
in them a self-activity of thought,
opening up entirely new avenues of

thought wherein they may go to any
distance desirved. It is designed as a
recipe book of suggestions: a bon.
anza of IDEAS, a wealth of inspir
ation; a flip of the page and the
idea is vours!

le experienced

men don’t need to
be told all these things herein, bt
vou do need to be urgently reminde(
of them. I have tried to irvritate
you, jar you into right channels, in-
to right methods of system, and so
forth. I have done vou a service if
I did that. To reiterate a thought
given in my foreword: I have said
only what I believe to be true, and
that not merely for the sake of be-
ing a ‘crab”. I have the real inter-
est of the trade at heart. Some
day, if I live long eneugh, I hope
to see it on a much better basis and
higher plane than it now is. Then,
and only then, will I feel content to
lay aside my T square and brushes
and retire to the chimney corner.

o repeat: my de-

sire has been to
help others. May I not flatter my-
self that I have succeeded? So,
reader—break with the past, after
your study, training and drudg-
ery are over—throw precedent out
of the window, bury the layout book
under the pile of old Vogue maga-
zines, and give your own creative
thought and ideas free rein!

G

A show card writer turning away trom his

bench, putting together and printi

- : Ng out
a book . ... imagine that!

Not a brilliant guy . ... letterine
....but he’s full of practic
suggestions and stunts of 2l

That’s

He sits right down with you ... talks things
over .... shows you how to handle every
problem you may have come up!

That's

Don’t hother him with
Personal letters, but
send your dollar in for IDEA-Books One, Two, Three and Four.

H. C. MARTIN, ORLANDO, FLA.
\—____—-———_——__
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he Only Work
= of Its Kind
Ever Published

4

- CARLWRITERS
tering Craftsmeny

240 Pages
94 Full Page Plates
81 Chapters

We are all continually think-
ing ideas of our own and swap-
ping them for different ideas of
others. If we do not get new
thoughts from others, we will
get stale and into the rut.

. With this Martin Red Book in
vour possession you will not find
1t necessary to wander around in
darkness for ideas, in case your
supply is rather low. You mere-
ly open our copy of SHOW
CARD LAYOUTS and have the
largest collection of modern
show card material, layouts,
color schemes, shop hints, ete..
ever compiled between the cov-
ers of one book-. . . 1000 lay-
ouss .. . all for your use.

POST
$ 5 PAID

A single idea may pay the entire
cost of this book . .. and you’ll
still have 999 IDEAS left.

ORDER DIRECT FROM

H. C.
MARTIN
Orlando, Fla.
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o are selling literally by the thousands,

show card all over the world, at the veru
artists..
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